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General Motors Survey 
Shows Public Confidence 
In U.S. Is Not Dead 


Results of Senictedeer Seana Covering 24,643 
Interviews, Are Revealed at Luncheon 


At the Waldorf 


New York, Jan. 12.—Alfred P. Sloane, Jr., president of 
General Motors Corporation, gave a luncheon today at the 
Waldorf-Astoria at which was presented an outline of a 
comprehensive survey recently completed unde: under the sponsor- 
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ship of the corporation. 

J. David Houser, head of an in- 
dependent research organization, 
conducted the sur- 
vey for General 
Motors, and pre- 
sented the results 
at this meeting. 
In the course of 
the survey 24,643 
persons were in- 
terviewed, and 
their ideas were 
catalogued. The 
interviewing was 
cone by expert in- 
vestigators in 100 





A. P. Sloan 


localities of varying size from Bos- 


to Les-Angeles and from Seattle 

Atlanta. It included men and 
women living in large cities, small 
cities and farming districts. The 
result was a cross-section of Ameri- 
can opinion gathered so comprehen- 
Sively that if every adult in our 
population had been interviewed the 
results would have varied but a 
fractional per cent. from that of 
this survey. 

Mr. Houser told the luncheon 
guests that the final analysis of the 
findings of this survey showed con- 
clusively that Americans have a 
firm confidence in the permanance 
of their governmental and business 
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USED CAR EXHIBIT AT 
PROVIDENCE SHOW 


Providence, R. L., Jan. 12.—New 
England’s 1933 automobile show sea- 
son will be launched at the Cranston 
Street Armory here Saturday after- 
noon with the opening of the ninth 
annual show of the Rhode Island 
Automobile Dealers Association. It 
will continue until Saturday, Janu- 
ary 21, and will be open daily from 
1,30 to 10.30 p. m. 

From every standpoint the show 
is the most pretentious yet attempt- 
ed by the association, with such in- 
novations as used car and airplane 
departments, augmenting a record 
display of new car models. Addi- 
tional models from the New York 
show are expected to swell the total 
on display to well over the 150 mark 
early next week. 

The armory, with a floor space 
equal to that of the old Madison 
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WILLYS REPORTS FOUR 


New York, Jan. 12.—Retail sales 
of Willys cars from Saturday to 
Wednesday noon exceed sales of the 
entire New York automobile show 
week of last year by more than 600 
per cent., John N. Willys, chairman 
of the Willys-Overland board, said 
today. These sales were recorded. 
in-the greater New York district, he 
said, and are the largest since the 
1929 show week. 

“T also have wires from every sec- 
tion of the country,” Mr. Willys 
said, “which disclose that the sales 
impetus in New York is nation wide. 
Results already confirm our claim 
that our 1933 business will exceed 
our 1932 sales by more than 300 per 
cent. We are more enthusiastic 
than ever and are immediately 
stepping up our production to meet 
the demands. 


Wanttnnes on Page 8) 


TAX CUT IS FAVORED 
BY KANSAS GOVERNOR 


Topeka, Kan., Jan. 12.—Recom- 
mending reductions in the license 
tax fees on all automobiles except 
buses and trucks, with a system of 
fees graduated upward from a mini- 
mum of 60 cents per car, Gov. Alf 
M. Landon in his message to the 
legislature yesterday expressed the 
belief that many economies can be 
brought about in the maintenance 
of highways, which, however, must 
not be allowed to deteriorate, he 
said. 

He urged strict regulation of high- 
way transportation agencies and 
said that large and heavy trucks 
should either be curtailed or suf- 
ficient charges assessed against 
them. 

Goy. Landon recommended a gen- 
eral paring down of state salaries 
and the elimination of all unneces- 
say public employees. He said there 
should be a reduction in the maxi- 
mum tax limits that may be levied 
by local taxing units, and favored 
legislation to permit the consolida- 
tion of counties. 


DAYS SALES INCREASED 
600% OVER LAST YEAR 


Day Brings Good Crowd to Palace 





1933 CHEVROLET LINES | 
OF COMMERCIAL CARS 
PRICED $345 TO $870 


New York, Jan. 


1933 commercial vehicles, which goes 


on view Saturday at dealers’ truck | 
salesrooms all over the country, in- 
clude three distinct lines: The half- 
ton, with a wheelbase of 109 inches; 
a 13l-inch wheelbase 114-ton truck, | 
and a 157-inch wheelbase 1%4-ton | 
truck. 

Prices are greatly reduced, and on 
the half-ton line, range from $330 
list for standard chassis, and $345 
for the special chassis, to $559 for 
the special canopy model, with 
screen sides. 

Range for the 131-inch wheelbase 
truck line is from $480 for 
chassis ($570 with cab), 
the van panel model. 


Chassis pirce for the 157- -inch | 
wheelbase truck line is $510 (eens | 


with cab), and prices for a variety | 
of models range up to $950 for the 
van panel model job, which has di- 
mensions of 14214x0114 x69. 

In the panel bodies on the half- 
ton and on the 131l-inch wheelbase 


(Continued ion Page 11) 


90% GAIN IN SHOW 
SALES REPORTED BY 
BUICK-OLDS-PONTIAC 


New York, Jan. 12.—Scattered re- 
ports of increased sales at the New 
York Automobile Show in compari- 
son with the like period of last 
year’s exhibit brightened the atmos- 
phere as the fourth day of the show 
closed, 

Officials of the Buick-Olds-Pon- 
tiac Sales Company declare that 
Sales of these cars at the show up 
until Tuesday night, the latest pe- 
riod for which complete figures are 
available, ran about 50 per cent, in 
advance of the corresponding days 
of the 1932 show. 

It is reported that attendance at | 
the special exhibit of General Mo- 
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WHERE TO GET A. D. N. 
DURING THE SHOW 


Show issues to trade visit- 


12.—Chevrolet’s | 












5 Cents. 


$12 Per Year. 





ABOUT SAME LEVEL AS 1992 


New York, Jan. 12.—This is women’s day at Grand 
| Central Palace and the national show has had the pleasure 
| of entertaining the real buying half of the motoring public 
in great number. The ladies made it evident early in the 
|afternoon that they purposed taking full advantage of their 
| especial show day and the Palace has been better than well 
filled with the fair sex up to the dinner hour. A large crowd 
. — is expected tonight. 

Final returns on Wednesday’s at- 

| tendance have not yet been an- 
nounced, but there was an excellent 


GRANT FLAYS TAXES 


the | 





ors in New York are free 
and may be obtained from 
your hotel newsstand, in the 
press room at the show, or 
at your own booth or dealer 
meeting. 





Telephne your news to 
Editorial Department, CA- 
nal 6-1010 or 1011, 350 Hud- 


son St. 





AND FALSE PROPHETS 


AT AD CLUB LUNCH 


New York, Jan. 
now scraping the bottom of 


president of General Motors Cor- 
poration, at a luncheon at the Ad- 





Lee J. Eastman 


R. H. Grant 


vertising Club today cited three 
factors—two of which are psycho- 


logical—which are retarding re- 
covery. 

The two psychological factors 
which he claims, are doing the 


greatest injury are first, the fear on 
the part of those who have money 
that they would be criticized by the 


(Continued on Page 11) 


EIGHT CITY SHOWS 


ON NEXT WEEK 


New York, Jan. 12.—The automo- 
bile show pot boils violently during 
the week commencing Saturday, 
Jan. 7. On that date shows open in 
five important Eastern cities, Brook- 
lyn, N. Y.; Newark, N. J.; Philadel- 
phia, Buffalo, N. Y., 
dence, R. I. 
consin Automotive Trades Associa- 
tion opens its exhibition, and Cin- 
cinnati also puts the new cars on 


display. Toronto, Canada, stages its | 


show, which is one of the most im- 
portant in the dominion. 

In all these cities the interest 
evinced in the new offerings of the 
motor vehicle manufacturers will be 
watched with keen interest, as an 
indication of what will come when 
the spring buying season opens. 

Automotive Daily News, through 
its correspondents, will present re- 
ports from time to time showing 
how the shows are going in these 
various cities. 


12.—Declaring 
to $870 for|that he felt American business was 
an 
economic cycle, R. H. Grant, vice- 


and Provi- | 
In the West the Wis-| 





crowd on hand during the evening. 
In general, atendance seems to have 
becn running about level with the 
Same days in 1932, except for Mon- 
day, which was distinctly off, due 
undoubtedly to the very inclement 
weather. Wednesday was aviation 
day at the show. 

A number of booth managers 
commented on the general under- 
standing that is being shown by the 
women visitors to the show. The 
ladiés look the cars over nowadays 
with an air of perfect understand- 
ing of what they want. They try 
the controls, they test ride control 
units, handle the shifting lever, test 
the free wheeling apparatus with 
complete understanding. 

As the manager at one booth re- 
marked: “Five years ago you could 
tell a woman anything, and she'd 
believe you. You could suggest that 
your car had a removable wheel- 
base and automatic steering, and 
she’s believed it. But don’t try to 
put anything across on the motoring 
ladies of 1933. They know their 
onions and their motor cars. They 
know what they want, and they 
mean to get it.” 


WILLYS SAYS EXPORT 


SALES WILL DEPEND 


ON PRICE AND QUALITY 


New York, Jan, 12.—John N., 
Willys, chairman of the board of 
the Willys Over- 
land Company, 
speaking at the 
luncheon of the 
Overseas Automo- 
tive Club at the 
Picadilly Hotel 
today, said that in 
his opinion § ex- 
ports business vill 
be more difficult 
to get this year 
but can be ob- 
John N. Willys tained if makers 
meet the European needs of lower 
prices and sustained quality. 

Mr. Willys was the _ principal 
speaker at the luncheon and out- 
lined his ideas of difficulties to be 
overcome in the export as well as 
his ideas as to how these difficulties 
can be overcome. As former Am- 
bassador to Poland, Mr. Willys has 
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FOR SHOW VISITORS — Automotive Daily News offices: Editorial and Advetang, Fisceon Street. 
na 
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Personal Notes 
At the Show 


T. R. Lippard, president of Stew- 
art Truck Company, is enjoying the 
show as usual, but this year he seems 
to have something on his mind be- 
sides trucks. A little research brought 
to light the fact that the trout sea- 
son is approaching and Mr. Lippard 
is mentally laying plans for attack 
on the big one that got away last 
year. Incidentally, he is pretty handy 
with a shotgun and rifle as well, and 
some tall stories fly around the 





the boys came back from one of their 
hunting expeditions in Canada. 


* * * 


Antonio Alvarez, export manager 
for Stewart, couldn’t make the show 
this year, with the fluctuations in 
exchange rates, changing political 
aspects in some countries and im- 
port regulations being altere. every 
ten minutes, or something like that, 
Don Antonio is a busy man in his 
particular field. Sorry we missed 


teresting anecdotes. Last year he 
told a swell story about losing his 
baggage in Rumania. Well, hasta 
la vista. 
* 7 

Harry Phillips, regional director 
for the Far East of the General 
Motors Corporation, was pleased to 
renew his acquaintance with some 
of the prominent representatives 
from Japan and China who attend- 
ed the G. M. luncheon to foreign 





| 
Stewart plant when he and some of | age. 


| the direst hardships to bring success 


| 


| the job that has been done, and yet 


him, because he always has some in- | With the job we shall do in the 


New York; Jan, 12.—Roy Faulkner, 
president of the Pierce-Arrow Sales 
Corporation, speaking before the 
Society of Automotive Engineers at 
its annual dinner last evening, gave 


the engineers credit for doing a fine 
job, but admitted that sales depart- 
ments had done quite the reverse. 
He said it would take united effort, 


however, to bring back needed cour- | 


More smart engineering, more 
hard work, and, above all, the divine 
spark that makes men go through 
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Faulkner Lauds Engineers; 
Says Sales Did Poor Job 


vision of new engineering develop- 
ments which had much to do in 
bringing about subsequent prosper- 
He indicated that there is no 
cause for despair of the future at 





ity. 


this time, despite present serios dif- 
ficulties. 

Charles F. Kettering, vice-presi- 
dent of the General Motors Corpo- 
ration, served in his usual capacity 
as toastmaster and paid many trib- 
utes to the engineers of the indus- 
try and their accomplishments. A. 





in a great cause, are prerequisits to 
recovery, he indicated. His address | 
was inspiring and well received by | 
an audience of nearly 700 members | 
and guests of the society. 

“As I walked through the show, 
said Mr. Faulkner, “I marveled at 


I do not think it can be compared 


future, when the genius that has 
been kept down, hidden, double- 
crossed and throttled in the past will 
be released and welcomed in the 
conferences of the might under the 
stress of dire conditions.” 

Mr. Faulkner’s address followed | 
another in more tempered, but 
equally serious vane by Bancroft 
Gherardi, vice-president and chief 
engineer of the American Telephone 
and Telegraph Company. In this ad- 
dress Mr. Gherardi quoted the ex- 










visitors the other day. . , 
periences of past depressions to show 


(Continued on Page 8) how leading men then lacked the 


For greater 
convenienc2 


NO GETTING away from it, 
those heroic little valve cores must 
be protected if they are to fulfill 
their promise faithfully. Valve 
caps are an air-sealing aid. Dust 
caps afford further protection to 
both valve core and valve cap. 


Admittedly, their unscrewing 
and replacing does consume time. 
The Schrader Dublchek was de- 
signed to save that time. It elimi- 
nates dust and dirt. And is the 
equivalent of an extra valve. It 
affords a great incentive to the mo- 
torist to keep his tires inflated to 
the correct pressure—and thus ob- 
tain the utmost tire mileage for his 
money. 











. . - Inflate 


nan 


~~ “ 


and test 
pressure 





With a pair of pliers, affix a set 
of Schrader Dublcheks, perma- 
nently, to your tire-valve stems— 
and make inflating and air-gauging 
your tires as easy as turning on a 
water tap. 


right thru 
the Schrader 

tire saving 
DUBLCHEK 

Valve Cap 


Nothing to unscrew! Nothing 
to replace! Simply snap on the air- 
chuck and the air shoots in—right 
through the Dublchek. Gauge air 
pressure the same way. Guaranteed 
air-tight under as much as 250 
pounds pressure —even _ should 
valve core become damaged. And 
Dublcheks are mighty hard to lose 


) 





J. Scaife, president of the society, 
presided at a brief business session, 
which, after hearing the report of 
the tellers of election, was ad- 
journed, to reconvene in Detroit on 
January 23, when professional and 
business sessions will be held. The 


|report of the tellers, presented by 


W. E. John, indicated that all nomi- 
nees, whose names were published 
in these columns some months ago, 
had been formally elected. 

Dr. H. C. Dickinson of the Bureau 
of Standards, the president-elect, 
made a brief address. He and the 
other newly elected officers of the 
society take office upon conclusion 
of the annual meeting in Detroit. 
Dr. Dickinson indicated that engi- 
neers have been largely instrumental 
in bringing us through past depres- 
sions and that the need at present 
is for their creative ability to pull 
us out of the present one. In this 
work he expects the automotive en- 
gineer to take the lead. 

Mr. Kettering stated that he sees 
more signs of engineering progress 
at present than for many years. We 
need progress now more than ever, 
he stated, and new developments 
costing relatively little as compared 
to other expenditures, are wanted to 
put new life into business. Such de- 
velopments should be made, he in- 
dicated, without asking the produc- 
tion department whether their pres- 
ent tools fit or not. In his view, 
the public is tired of old products 
that are merely given a new dress 
and which depend too much upon a 
a advertising appreach for their 
sale. 

Eentertainment was furnished by 
Reinald Werrenrath, who sang two 
musical selections during the dinner, 
and by Rube Goldberg, the cartoon- 
ist and writer, who presented a 
cartoon involving the application 
of a variety of his well-known me- 
chanical contraptions to a car for 
driving a windshield wiper. 

Aside from those already men- 
tioned, guests of the society seated 
at the speakers’ table included the 
following: 

J, C. Hunsaker, President Insti- 
tute of the Aeronautical Sciences, 
Inc.; F. H. Russell, president Man- 
ufacturers’ Aircraft Association, 
Inc.; Floris Nagelvoort, president 
National Automobile Dealers’ Asso- 
ciation; Howard Coonley, president 
American Standards Association; E. 
P. Warner, past president S. A. E.; 
Cloyd M. Chapman, president Amer- 
ican Society for Testing Materials; 
J. H,. Hunt, past president S. A. E.; 
E. H. Sachtel, president Motor and 
Equipment Wholesalers, Inc.; D. R. 
Crossman, president Canadian Auto- 
mobile Chamber of Commerce; B. B. 
Bachman, past president S. A. E.; 
Howard E. Coffin, past president 
S. A. E.; David Beecroft, past pres- 
ident S. A. E.; F. E. Moskovice, H. 
L. Horning, past president S. A. E.; 





or mislay. 


Tire, Automobile and 
Accessory Stations 


Schrader Dublcheks 


Gas, 


to handle. 


are comparatively 


And the name “Schrader” 


George L. Brunner, president Motor 
and Equipment Manufacturers’ As- 
sociation; W. G. Wall, past presi= 
dent S. A. E.; A. A. Rowse, director 
Morris Motors, Ltd., England; Henry 


me 
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VS 


is Company, chairman annual dinner 


new to the motoring public. There's a wide a .y YI a R, Sutphen, president National As- 

market before you—and one which will p ps af. sociation of Engine and Boat Manu- 

respond readily to Dublchek’s appeal. Rea- TAS My facturers, Inc.; Vincent Bendix, past 

sonably priced. Easy to sell. Profitable Ht president S. A. E.; A. Gelpke, Auto- 
| 


a guarantee of their efficiency and quality. 
Get in touch with your regular source of 
Made by A. Schrader’s Son, Inc.— 
Makers of pneumatic valves since 1844.— 


supply. 


Brooklyn, Toronto, London, 


Schrader 


Reg. U. 8 


TIRE VALVES 


Be sure it’s a Schrader--Look for the name 


me 


“om 
. 


committee; J. E. Hale, president Tire 
and Rim Association, and Arthur M. 
Hill, president National Association 
of Motorbus Operators. 


~ 









BROOKE, SMITH & FRENCH, 
GET FRUEHAUF ACCOUNT 
Detroit, Jan, 12—Appointment of 
Brooke, Smith & French, Inc., of 
Detroit as advertising ‘counsel for 
the Fruehauf Trailer Company, also 
of Detroit, oldest and largest trailer 
manufacturers in the country, has 
been announced by Harvey C. Freu- 
hauf, president of the concern. 


Pat. Off. 


TIRE GAUGES 
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The Hegira Is on 


* * * 


Don’t Forget Chicago 
oe ” * 
Dr. H. C. Dicki 


* . 
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Memories and Ghosts 
oe ok . 


The Blackstone 


as * 


Chris Sinsabaugh—Detroit Editor 












* 














HE hegira back home has started. They’re breaking camp 

in many headquarters today and it may well be said 

that so far as the factory organizations are concerned the 
show is about at an end. There’s little left to do; dealer 


meetings and lunches have been completed and it is safe to 
call it a day. There’s lots to do at the plants, as most of the 
personnel is beating it back, leaving only a few to do sentry 
duty until the curtain finally drops Saturday night. It’s 
always been that way—this rush back on Thursdays and 
Fridays of show week and I guess it always will be. 

Your commentator will cool his heels in this baliwick 
until the final curtain falls and the orchestra begins to leave 
the pit. And when I say “cool the heels’ I mean just that 
thing, for J have been hot-footing it around this town con- 
stantly ever since I arrived last Friday morning. 
that I have been everywhere and seen almost everything 
there is to see. Thinking of that, I can’t help but give a toot 
of the horn for the circulation department of A. D. N. It 
seems that they were always a jump ahead of me. Wherever 
I went I found copies of Automotive Daily News and an 
ample supply of show directors, which should please our 
advertising department. 

Newspaper work is like the housewife’s task. It is never 
finished. One meal is ended, the dishes practically washed; 
but another news banquet is in store for Automotive Daily 
News followers at the Chicago show. According to present 
plans, the Chicago affair will be served in six courses, as was 
the case here, with all the fixin’s and trimmin’s to fill the 
maw of a news-hungry show gathering. To those of you 
who are on your, way today, I’d say, “Don’t forget Chicago.” 
The old housewife will be on the job. 

* * *” 

THE FOURTH DAY of show week was a fairly active 
one so far as affairs outside of Grand Central Palace were 
concerned, with limelight turned on the annual dinner of the 
Society of Automotive Engineers at the Pennsylvania, a most 
enjoyable sort of an event, for it brought out a big crowd of 
engineers who listened to Roy Faulkner, president of the 
Pierce-Arrow Sales Corporation, point out to them the gains 
made during the depression. Of course he had something 
to say about the improvement in engineering designs and 
selling methods during the depression and his ability to look 
on the bright side of things registered 100 per cent. 

ok * - 

CHARLES F. KETTERING of General Motors, as toast- 
master of the S. A. E. dinner, was in his element and his always 
brilliant epigrams hit the target. One, for instance, was the 
remark that “an advertisement is a letter to the public and 
if you haven’t anything to say, don’t write the letter.” 

The society went through the formality of a business 
session before the speeches started. It lasted long enough 
for the tellers to report election results. All of us knew that 
Dr. H. C. Dickinson of the Bureau of Standards was to suc- 
ceed A. J. Scaife of the White Company, but the red tape 
had not been cut until then, 


* ~ * 

THE ELECTION RETURNS were particularly interest 
to this writer, for, selected for the job of vice-president repre- 
senting motor coach and motor truck engineering was Mer- 
rill C. Horine of Mack Trucks, a young man we helped to 
bring up, in a sort of way. Back in the old Motor Age days 
in Chicago Horine joined the staff, and it was our job to 
break him into editorial harness, which gave him a start up 
the automotive ladder. He’s been with Mack ever since the 
war, but we always will look back to “I knew him when.” 

= - * 

FOR THAT MATTER, this S. A. E. party was somewhat 
of a Class Journal reunion. On the speaker’s platform was 
David Beecroft, a past president of S. A. E. and former direct- 
ing editor of the old Swetland organization. And this writer 
was there, and with him in the audience were William B. 
Stout, who started with Motor Age at the same time as 
Horine (you know who Bill Stour is—I don’t have to tell 
you), and Herbert Chase, whose clever engineering stuff has 
been one of the features of Automobile Daily News’ show 
issues this week. 





I believe 


” - ” 
I HAD SOME loose time on my hands during the after- 
noon, and J used it to go calling at the Waldorf. One of my 
ports of call was the headquarters of Stewart-Warner for 


(Contnued on Page 4) 
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Retail Salesmen 


This department is devoted to the interests of the retail sales divi- 


sion of the industry. 


Salesmen, this is your department, 


Automotive 


Daily News wants you to get something from this department that will 


help you in your work on the firing line. 


It wants you to pass on 


your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 


let us get it ready for publication. 


Your achievement or your mistake 


may help another salesman to make sales or avoid errors that cost 


you commissions. 
Dealers read this page. 


Give us the benefit of your reactions on 


these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t, 


Salesmen Catalog Car Owners’ 


- List and Break Sales Record 


By ROBERT 


Acting on the principle of alates the market down | 


” 


and crashing that market, 
Ottawa Ave., 


7, SILBAR 


the H. E. Loomis, Ine., 340 


and Plymouths during December, and up to January 9 had 


averaged one car a day for the month. 
Accounting for that sales record, ~*~ 


John L. Young, sales manager, ex- 
plained a car owner's list catalog- 
ing every name of logical prospects 
is maintained to assist salesmen. 
“We have some 5,000 names in our 
files,’ he explained, “every one of 
which is a live prospect. We pick 
the merchandise we want to sell 
first, and then go after the pros- 
pect. The entire market is broken 
down into its most desirable parts 
by our system, and then we set 
out to sell that market 

“Each salesman is given a group 
of names from the file. and an in- 
tensive elephone canvass is started. 
The salesmen work directly in co- 
operation with the usec car c: part- 
men, Thus, when we sell a new 
car on a trade-in we don’t over- 
stock the used car department. In 
the past two months, using that sys- 
tem, and knowing just what we 
wanted to sell before we bought, we 
have had a turnover of more than 
forty used cars, and only have nine 
on hand now which haven't. been 
resold. In other words, we don’t buy 
merchandise that can’t be sold; we 
don’t go after a prospect who wants 
to unload a wreck on us in ex- 
change for a new Car, 

“Any ‘stand-up’—a man who will 
show interest in the initial tele- 
phone conversation—is immediately 
indexed as a prospect, the informa- 
tion being listed on cards and a 
prospect card filled out. That in- 
formation is transferred over to our 
daily work sheet, by which sales- 
men inform the sales manager 
what they are doing. 

“We believe we have a unique 
work sheet, in that we have a sec- 
tion marked ‘Prospects I Can Sell 
Today.’ That means that we want 
to know just what can be done to- 
day. The sales are what brings in 
the bread and butter; the contacts 
with old owners, the follow-up calls 
and the new prospects secured are 
vital information, but we want to 
know just who can be sold. That 
information we require every morn- 
ing from our salesmen. If they do 
not have a prospect that day who 
can be sold they have to stick to the 
telephone all day, making new con- 
tacts, until they find a man who 
appears to be a live prospect. 

“We never stop at just one call on 
a prospect. After one salesman 
finds he cannot make a Sale, that 
information goes on a card. Then, 
another salesman takes up the at- 
tack. A prospect never gets the 
Same salesman twice. In that way 
we concentrate our full ‘sales per- 
sonality’ on every prospect. With 
four new passenger car salesmen 
and two truck salesmen and four 
used car salesmen we can bring 
quite a force to clinch our sales. 
After all of the salesmen find they 
cannot make a sale, I take up the 
case personally, and if I believe the 
prospect temporarily ‘dead,’ I cata- 
logue him for reference in a few 
months. Of course, we do not rush 
a prospect. The process of bringing 
our entire personnel into the picture 
covers a period of several months. 

“That gets us our prospects, but 
it doesn't make sales. So we give 
each salesman a sales presentation 
book, By that, I mean we send our 








tures to illustrate his points. The 
books are prepared from catalogue | 
material and sales promotion mat-| 


ter, using graphic illustrations. We | 
make up our own books because we | 
between argu-| 


want a continuity 
ments. Prospects are shown pic-| 
tures of our models and a story is 
woven around every picture. Our| 
own books give us a sequence cata- 
logues do not have; the man who | 
goes to a prospect with the book | 
under his arm has proof of his rea- 
son for making a call. The book, 
and a thorough knowledge of its 
contents, saves ‘fumbling,’ and 
doesn’t let the prospect get ahead 
of the sales talk.” 

After the models and specifica- 
tions are given the salesman finds 
in his book a little red marker. That 
indicates a “breather,” Mr. Young 
explained, to give the prospect a 
chance to talk. If he still is unde- 
cided then the salesman summar- 
izes. In case a demonstration is 
wanted, the salesman has a demon- 
strator right out in front of the 
house, as all salesmen for the com- 
pany own their own demonstrators. 

The book then contains a series 
of “build-ups after appraisal resist- 
ance,” giving the salesman more 
ammunition if the prospect says he 
can make a better trade-in with 
some other make of car. These ar- 
guments consist of news items from 
Automotive Daily News and other 
dealer publications and “why” copy 
on why a prospect should buy now. 
Mr. Young insists each salesman be 
informed on cuurrent news of the 
industry. 

The H. E. Loomis, Inc. are Dodge 
and Plymouth distributors for Grand 
Rapids. Young was formerly used 
car supervisor of the Grand Rapids 
zone for Buick Motor Car Com- 
pany and has had extensive experi- 
ence as a dealer and salesman. The 


Loomis company has only had the | Reo, Rockne, Studebaker and Willys- 


Dodge and Plymouth franchise since 
Nov. 15, but has made an enviable 
record using Young's sales plan. 


RHODE ISLAND TRUCKERS 
OPPOSE EXCESSIVE RATES 


Providence, R. I, Jan. 12.— 
Threatened with the loss of thou- 
sands of dollars annually through 
the arbitrary rates placed on cargo 
between the West Coast and this 
port by the Intercoastal Conference, 
the R. I. Truck Owners’ Association 
has urged the state’s representatives 
in Congress to oppose the rates as a 
“barrier to the further development 
of the Port of Providence.” 

The truckmen contend that they 
have enjoyed a considerable volume 
of business in hauling merchandise 
from the City Dock and State Pier 
to storage and customer and from 
ship side to the consignee, Such 
business, they assert, will be divert- 
ed to the Port of Boston if the pro- 
posed rates are enforced. 

Additional opposition to the new 
rates has been ad¥anced by the city 
of Providence, and a brief ‘on the 
matter already has been filed with 
the United States Shipping Board. 


NEW CHEVROLET DEALER 
Los Angeles, Jan, 12—G. W. Brad- 
shaw has been appointed a Los 


men into the field prepared to} Angeles city Chevrolet dealer with 


answer any argument, and with pic- 





headquarters at 5743 Crenshaw 





Grand Rapids, Mich., sold twenty-five Dodges | 


| Salle, 





50% GAIN IN SHOW 
SALES REPORTED BY 
BUICK-OLDS-PONTIAC 


(Continued from Page 1) 


tors cars and other products of the 
Waldorf-Astoria has been running 
ahead of last year. 





| prospects over a year ago also were 
|reported by some other companies, 
|although officials were cautious in 
| making any definite forecast on the 
| basis of show results so far, point- 
| ing out that the show functions 

' principally as a sales promotional 
| development, 

Continued favorable weather was 
an aid to attendance Wednesday. 

The international position of the 
motor car was discussed at the 
principal social event of the day, a 
| luncheon given by Alfred P. Sloan, 
Jr., president of General Motors 
Corporation, to diplomatic represen- 
tatives of forty foreign countries and 
|to correspondents for the foreign 
press. 

Mr. Sloan urged action by all gov- 
ernments in recognition of the im- 
portance of furthering the use of 
the automobile as a force for build- 
ling up understanding hetween na- 
| tions. Charles F. Kettering and R. 
|H. Grant, vice-presidents of Gen- 
| eral Motors, also spoke. 


USED CAR EXHIBIT AT 
PROVIDENCE SHOW 


(Continued from Page 1) 





- 


Square Garden, has been complete- 
ly transformed under the direction 
of Show Manager Ralph P. Lord, 
who is secretary of the association. 
The entire front of the building will 
be flood-lighted nightly, and the 
main floor interior will be lighted 
by nine specially installed chande- 
liers of about 2,000 candle power 
each, Over 4,000 feet of electric 
festoons also have been installed 
for the main floor illumination. 

One hundred feet above the floor, 
broad strips of cerulean blue and 
gold form a canopy of wide sweep- 
ing arches just under the roof, 
while the floor itself is covered with 
a hugh carpet, covering 130,000 
square feet, which was made especi- 
ally for the show. 

Except for the airplane exhibits 
of Wings, Inc., and E. W. Wiggins 
Airways, the entire main floor and 
the spacious administration rooms 
will be devoted entirely to new car 
exhibits. These models include 
Auburn, Austin, Cadillac, Chevrolet 
Chrysler, Continental, Dodge, De 
Soto, Essex, Franklin, Graham, 
Hudson, Hupmobile, Lincoln, La 
Nash, Oldsmobile, Packard, 
Plymouth, Pontiac, Pierce-Arrow 


Knight. 

The used car exhibits, entered for 
the first time in the local show as 
a result of the success of similar 


| exhibits in the Boston show last 


year, have been assigned space in 


, the lower part of the building. Ex- 
| hibitors in this department are R. 


W. Powers, Frank Crook, Inc., Colt- 
Brady Company, and W. P. Ham- 
blin, Inc., all of which are also dis- 
playing new cars on the floor above. 

Parts, accessories, servicing equip- 
ment and radios also are on display 
in the basement, where space has 





been assigned the following con- 
cerns: Waite Auto Supply, W. E. 
Davis, E. C. Church Company, R. I. 
Welding Company, Belcher & Loom- 
is Hardware Company, W. R. Burns 
Company, Mellor Sales, Mule Bat- 





tery, Franklin Auto Supply, North- 
east Radio, Inc., Ellis-Pease Com- 
pany and A. Morel & Son. 

Besides Manager Lord, the show 
committee includes the following of- 
ficers and members of the asso- 


ciation: Frank P. Shy, president; 
Leonard P. Colt, vice-president; 
Harold A. Lanphear, treasurer; 


Howard L. Rice and Hiram Chaf- 
fee, representing the accessories di- 
vision, 





| Boulevard, near Slauson. His head- 





quarters have a frontage of 150 feet 
and provision is mede for a large 
service department. 


Instances of increased sales and} 
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Atlanta Dealers Put Curb 
On Overhead to Hold Own 


Atlanta, Ga, Jan. 12 
With but few exceptions, Atlanta 
automobile dealers report a smaller 
volume of business for 1932 than 
was secured during 1931. On the 
other hand, practically all report 
that overhead and expenses have 
been reduced to a minimum, and 
that they will be satisfied if they do 
as good a business in 1933. Given a 
few “breaks,” they believe that they 
will make more of a profit during 
the coming year, even if they are not 
successful in increasing volume. 

“Sales during 1932,” says C, D. 
McCracken, manager of the Atlanta 
Reo Company, “have been decidedly 
below those of 1931, and we have no 
reason to believe that there will be 
any material increase during the 
coming year. However, overhead 
and operating expenses have been 
reduced to a minimum, We—and 
I think most dealers in Atlanta— 
can operate indefiniely on our pres- 
ent volume of business. And if there 
is an improvement in business, I 
think the automobile business will 
be the first to feel it, and one of 
the first to get back on a profitable 
basis, We are all prepared for hard 
times—and hoping for good ones.” 

That, in brief, is the situation 
faced by most Atlanta automopile 
dealers. When the mountain 
wouldn’t come to Mohammet, Mo- 
hammet went to the mountain—and 
when business refused to pick up 
during the past year, Atlanta dealers 
cut their expenses still further. 

An exception to the rule is the 
local Packard dealership. 

“We have found business slightly 
better than in 1931,” says George M, 
Couch, manager of the company. 
“Not only has our volume of busi- 
ness increased, but we have noted 
an increase in ‘trading up’ also. We 
took in more lower priced cars in 
exchange than we have done in 
some years.” 

Recent showings of new models 
have served both to stimulate in- 
terest and trade in the Atlanta area. 

“Since we put the new model 
Chevrolets on display,” says B. V. 
Stodghill, manager of the John 
Smith Company, “we have had not 
only a great increase in interest on 
the part of the public, but a decided 
increase in sales as well. 

“Our December figures will not 
equal those of December, 1931, for 
the simple reason that the new 
models arrived on the scene later, 
and, even if sales hold up as well, 
we will not be able to make as many 
of them. 
to 1931 levels, but we have reduced 
expenses and will be making a nice 


profit if unit sales hold up as well 3 


during the coming year. We will be 
entirely satisfied if business gets no 
worse during the coming year.” 

In case of the higher priced cars, 
according to Mr. Anthony, president 
of the Anthony Buick Company, 
new showings have generated much 
enthusiasm, but thus far few sales. 

“People are very enthusiastic 


about the new Buick models,” says | 


(UTPS).—| Mr. Anthony, 


Business has not been up | 


“The only trouble is 
that they so rarely have the money! 
They may need the car—and want 


it, too—but are unable to pay the 
price, I think this is true of all 
higher priced automobiles being 


shown here. A break in the mo- 
notony of the depression—any real 
return to better things—I am con- 
vinced would start a stampede of 
automobile buying.” 

Stocks on hand are being held at 
low levels, and this applies to both 
new and used cars. @Mne big dealer 
reports a stock of sixteen used cars 
—and another has only thirteen on 
his floor! 

The used car market has fallen 
off somewhat, due to the lull pend- 
ing the arrival of new models, and 
dealers report that prices for used 
cars are lower than they have been 
for many years. While the demand 
was good during the summer 
months, and some dealers even re- 
ported a shortage of good used cars, 
they are beginning to pile up now, 
particularly with those dealers hav- 
ing new cars to display and market, 
Nevertheless, most dealers are ad- 
hering rigidly to low offering for 
trade-ins, and the old battle be- 
tween the dealer and used car owner 
over what the owner thinks his car 
ought to be worth is raging merrily 
in many Atlanta showrooms. 

“We are adhering rigidly to our 
price listing for trade-in machines,” 
says Mr. Anthony, of the Anthony- 
Buick Company, “and we are not 
paying a little bit more than the 
car is worth in order to sell a new 
machine, That policy has ruined 
many a dealer. When an owner 
protests that we are not offering 
him enough, we show him the stock 
of reconditioned used cars we have 
on hand at low prices, also point out 
to him that he is making up any 
loss on his old car in the low price 
and superior value of the new one.” 


Governor-elect Eugene Talmadge’s 
proposal to set the license tag fee 
at $3 is the chief topic of discussion 
in automobile circles here. Gener- 
ally it is believed that this will be 
a step in the right direction, as it 
will reduce the taxes paid by auto- 
mobile owners in the state by some 
$2,500,000. Whether the plan, if put 
over, will result in puttmg more 
automobiles in commission or the 
sale of any more machines is de- 
batable. Dealers do not believe what 
passage of the governor-elect’s pro- 
gram will result in a direct stimula- 
tion of “business, but they do think 
that any relief given the motorist 
from present high taxes is a big step 
| in the right direction and will ulti- 
|mately aid in the recovery of the 
| industry. 
| On the whole, while automobile 
dealers do not look for any material 
increase in business during the com- 
ing year, they believe that they can 
|hold their own and make some 
profit if conditions do not get any 
worse. 




















FLEET OWNER LISTS 


No. of men No. of No. of 
to see Auto- Vehicles 
OPERATORS Number of No. of (Mailing pieces motive Per 
HAVING Companies _ Listings required) Vehicles Contract 
10ormore 18,500 22,000 27,000 1,600,000 59 
100 or more 1,150 2,100 3,400 700,000 210 
1,000 or more 75 600 1,060 300,000 300 


LISTS THAT ARE KEPT UP TO DATE 


Lists that show the Name of the Man to See and the total Number 
of Vehicles 


Each Local list is zoned, routed, alphabetically 
indexed, and vocationally keyed 


We can supply 
a local list for any Territory or a national list 


FLEET OWNER LIST CO. 


Morris R. Machol 


ee 


1817 B’WAY, N. Y. C. 















FAUNCE GETS STUDEBAKER 
FRANCHISE IN PITTSBURGH 


Pittsburgh, Pa., Jan. 12.—With a 
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Shuart, manager. 

21-28—Syracuse, N. ¥Y. Syracuse Automo- 
bile Dealers Association show. C. 
H. Hayes, manager. 

22-26—Detroit, Mich. Society of Automo- 
tive Engineers, meeting, 


business, W. V. (Bill) Faunce has 
become Studebaker distributor in 
Pittsburg. Associated with him is 


annual 


ie adenecae 
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Give Em Credit 


E do not know what feeling the average visitor to the 

automobile show this week has carried away from 
the Palace, but ye do know that our own sentiments as we 
left the building after our first visit were a hearty “Give 
7em credit.” 

Certainly any man who has a broad-gauge understand- 
ing of the automotive industry realized after a view of the 
new cars that the manufacturers in a year of depression 
have shown much courage. They deserve the fate that is 
traditionally handed out to the man who tries, though, per- 
haps, we go too far in saying that and should have put it, 
“the fate that should be handed out to the man who per- 
severes in the face of opposition and disaster.” 

It must be a thoughtless man who does not give credit 
to A. R. Erskine for his courage in presenting the remark- 
vble new Silver Arrow, with its air-splitting design and its 
radical departure from conventional lines. 


Mich 








Can any one deny John N. Willys and W. R. Angell | 


credit for daring and courage in offering their small cars 
and for the first time underselling Ford all the way down 
the line. 

Who could refuse Charles W. Nash credit for a remark- 
able achievement in coming through the tempestuous year 
of 1932 with a clear profit showing for his company. 

That gets away a little from design as it is on view at 
the Palace, but isn’t credit due R. H. Grant, vice-president 
in charge of sales for General Motors, for his generous atti- 
tude with regard to his dealers’ handling competitive lines 
when his own organization’s are not available? 

We give credit to the National Automobile Chamber of 
Commeree for its bravery in holding to the 75-cent admis- 
sion price to the Palace and getting away with it. 

And we would bestow a wreath of credit upon the 
American Austin Company for battling the depression and 
selling more cars at the end of 1932 than it was selling at 
the beginning. 

; What other industry, we wonder, has spent so lavishly 
in the depression year of 1932 in improving a product that 
was already acknowledged to be excellent? Instead of the 
show this year indicating a static condition during 1932, as 
far as the engineers and manufacturers went, it proves that 
time, money and effort had been expended as never before 
to give the public something better than it had had before. 

And, while we are passing around the credit slip, doesn’t 
the whole industry deserve a large measure of credit for 
cutting prices in the teeth of decreased sales volume and 
improved products improved at important expense? 

We give ’em credit. 


A Little More Friendliness 


It seems a little unkind to offer suggestions for improv- 
ing the automobile show after the management this year has 
sponsored so many innovations and has given us the most 
interesting exhibition in history. There was more color 
more life and more doing in the show this vear than ever 
before. . 

We do believe, however, that the very able management 
could inject a little more friendliness into the proceedings. 
By that we mean provision for sitting facilities in excess of 
those now available. It is tiresome to walk and walk around 
any show held in a huge auditorium such as the Palace. A 
bench or a chair is not only welcome, it is a godsend tt the 
show visitor after the first hour. 


Another thing we wonder is whether it would be possible | 
céiver are connected electrically by 


to permit smoking and to eliminate the very much utili- 
tarian special policemen whose taps on the shoulder .uforce 
the no-smoking rule? At the special exhibits in hotel lobbies 
and elsewhere the visitor may finish his cigar and usually 
finds a place to sit down. Can't the Palace ihject this same 
atmosphere of informality into the automobile shows? Of 
course, there may be legal obstacles, but, if not, it might be 
‘orth trying another year. 


| 21-28—Boston, 











Los Angeles Motor 


7-15—Los Angeles, Cal. 
twentieth 


Car Dealers Association, 
annual show. 


8-14—St. Louis, Mo. St. Louis Automobile 
Dealers Association Show, Midwest 
Industrial Terminal Building. J. A 
Schlecht, show committee chairman 


14-21—Toronto, Can. National Motor Show 
of Canada, Automotive Building, J. 
L. Stewart, manager Canadian 
Automobile Chamber of Commerce, 
in charge 
14-21—Cleveland, 0. Cleveland Autmobile 
* Manufacturers and Dealers Associa- 
tion, show. Herbert Buckman, man- 
ager. 
14-21—Newark, N. J. Newark Automobile 
Dealers Association, show, Armory. 
Claude E. Holgate, show manager. 
14-21—Milwaukee, Wis. Milwaukee Auto- 
mobile Trades, Inc., show Palmer 
KE. Hanson, manager. 
14-21—Buffalo, N. ¥. Buffalo Automotive 
Trade Association, show Albert 
Hertzog. Jr., manager. 
14-21—Providence, BR. I. Rhode Island 
Automobile Dealers Association, 
show, Cranston Street Armory 
Ralph P. Lord, manager. 
15-21—Cincinnati, O. Cincinnati Automo- 
bile = Association, show. 
Music Hall. Harry T. Gardner, 
manager. 
16-20—Detroit, Mich. 
and road show 
16-20—Detroit, Mich. 
ing Congress. 
16-21—Brooklyn, N. ¥. 
Vehicle Dealers Association, 
Ralph Ebert, manager. 
16-21—Philadelphia, Pa. Philadelphia Au- 
tomobile Trade Association, show. 
16-21—Detroit, Mich. Steel Founders So- 
ciety of America, annual meeting. 
20-28—New York, N. ¥. National Associa- 
tion of Engine and Boat Manufac- 
turers, boat show, Grand Central 
Palace 
21-28—Montreal, Canada. 
show of eastern Canada. 
Building, Adelstau Levesque, 
eral manager 
Mass. Boston Automobile 
Association, Boston Com- 
Motor Vehicle Afsoctation, 
Chester 


Annual convention 
Highway and Builld- 


Brooklyn Motor 
show. 


National motor 
Stadium 
gen- 


Dealers 
mercial 
show, Mechanics Building 
I. Campbell, manager. 

21-28—Jersey City, N. J. Automobile Show, 
Midtown Auto Salon, Frank Gal- 
land, manager. 

21-28—Baltimore, Md. Auto Trade Asso- 
ciation of Maryland, show, Fifth 


RCA VICTOR SHOWING 
AUTOMATIC CONTROL 
CAR RADIO AT PALACE 


New York, Jan. 12.—In the past 
year automobile radio has defi- 
nitely carved a permanent niche 
for itself as an important accessory 
to the modern automobile. As more 
and more cars are ‘equipped with 
radio and the novelty of its opera- 
tion wears off car owners become 
more critical of the performance of 
the instrument and especially toward 
the quality of its reproduction. 

The RCA Victor Company is pre- 
senting a new automobile radio for 
the first time on the fourth floor 
of the Grand Central Palace. 

The new RCA Victor receiver em- 
ploys six of the latest type auto- 
mobile radio tubes in a highly effi- 
cient arrangement of the _ super- 
heterodyne circuit. It incorporates 
a mnewly-developed automatic volume 
control which maintains the vol- 
ume of the radio station at a con- 
stant level and minimizes the loss 
of signal strength when passing 
through areas of weak radio recep- 
tion. 

The new receiver is designed for 
operation from energy supplied en- 
tirely from the electrical system of 
the car. A motor generator type of 
“B” supply unit coupled with a 
filter makes the use of “B” batteries 
unnecessary, and assures a constant 
supply of plate current. The re- 
ceiver delivers 1.5 watts output to 
an electro-dynamic loudspeaker of 
special design, which employs tone 
compensating chambers similar to 
those used in the Bi-Acoustic home 
receivers made by the same com- 
pany. 

Complete control of the receiver is 
had by means of a compact unit 
located in a vertical position on the 
steering column of the car. The 
shape of this unit is such as to 
position the tuning dial window well 
up in front of the driver, so that 





| tuning may be done at high speed 


without the line of vision being re- 
moved entirely from the road ahead. 
The four major units of this re- 


means of specially constructed 
shielded cables having plug type 
connectors for making the necessary 
connections to the receiver chassis. 
Provision is made for making the 
electrical connection to the car at 
the ammeter or main lighting switch 
panel, thereby simplifying the in- 
stallation. 





Book-Cadillac. 
22-28—Hartford, Conn. Hartford Automo- 
bile Dealers Association show, State 
, Armory. Arthur Fifoot, manager. 
23-28—Rochester, N. ¥Y. Rochester Auto- 
mobile Dealers Association Show, 
Edgerton Park, A. C. Lohman, ex- 
ecutive secretary. 
23-28—Pittsburgh, Pa. Pittsburgh Auto- 
mobile Dealers Association show, 
W. N. Owings, manager. 
25-28—Harrisburg, Pa. Harrisburg Auto- 
motive Trade Association show, 
New Farm Show Building. 
15—Cairo, Egypt. International 
Salon. 
28-Feb. 4.—Portland, Me. Portland Auto- 
mobile Dealers Association, show, 
Exposition Building. L. P, Borman, 
manager. 
28-Feb. 4—Chicago. National 
Show, Coliseum. 
28-Feb. 5—Washington, D. C. Washington 
Automotive Trades Association, show. 
30-31—Chicago, Ill. National Automobile 
Dealers Association, convention, 
Medinah Athletic Club. 
30-Feb. 4—Springfield, Mass. 
show. 


Charles L. Day, as vice-president 


27-Feb. 





W. V. Faunce C. L. Day 


Automobile 





and general manager of the Faunce 
Motor Company. 

Twenty-four years ago Mr, Faunce 
Started distributing a popular low- 
priced make of car in Youngstown, 
O., territory. Since that time he 
has been identified with several of 
the leading motor car manufactur- 
ers in such important cities as Phila- 
delphia, Chicago, Pittsburgh, Cin- 
cinnati and Memphis. He has had 
as many as six distributing houses 
at one time. 


Automobile 


FEBRUARY 
1-11—Indianapolis. Twenty-second annual 
show, Indiana State Fair Grounds. 
6-11—Ottawa, Canada. Ottawa Automo- 
tive Trade Association show, Col- 
iseum. L. M. McCoy, chairman ad- 
vertising committee. 
6-11—Denver, Col. Automobile show. 
7-11—York, Pa. York County Automobile 
Dealers Association, Inc., show. 
R. C. Keller, president. 
9-11—Springfield, Ill. Springfield Auto- 
mobile Dealers Association, show. 


: SPARKS from JJETROIT 
| 


the annual visit with Win Zucker, general manager, with 
whom I used to work in the promotion of road races, reliabil- 
ity runs and-hill Climbs in the early days when we made a 
reputation for Chicago in this line. There’s nothing of this 
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| 
sort to do nowadays, but we old boys have our memories, and 


for a couple of hours Win and I lived our younger days over 
again. We let Art Olfs, Detroit manager for Stewart- 
Warner, into our talk, but he couldn’t go back as far as we 
could in a reminiscent way about those glorious early days 


of the industry. 
* - oe 


A VISIT TO THE PALACE for a look around brought 
me to the Bendix display, where I met Mons. Bon Vivant Ben- 
dix from Paris. As you know, if you have been to the show, 
Bon really is an automoton, probably the outstanding figure 
in the big building. He can’t talk, but he does everything else 
when it comes to extolling the merits of the thousand and 
one Bendix products. I used to think AC’s automatons were 
the best in their line, but that was several years ago. Mons. 
Bendix really has it on them. Go see him. 


* * * 

A GHOST OF THE PAST bobbed up yesterday when 
Supreme Court Justice Hammer gave permission to Elmer 
Thompson and Peter Behr, receivers of the Automobile Club 
of America, to sell the club library, consisting chiefly of 
bound volumes of automobile trade publications dating back 
to 1920, to the Bendix Aviation Corporation, which bid $500 
for the set. This formality, coming at the present time, 
reminds us that this once powerful motoring organization was 
the promoter of the first national automobile show which at 
that time was held in old Madison Square Garden. 

* * ” 

REPORTS THAT THE FAMOUS Blackstone Hotel in 
Chicago had closed its doors by orders of the receivers greatly 
disturbed the men from the industry who, for years have had 
their headquarters in the Blackstone during the Chicago 
show. The great hostelry has been one of the landmarks in 
national show history and now such companies as Hudson, 
Packard, Auburn, Bendix and others will have to make dif- 
ferent arrangements. 


PRECISIUN BEARINGS 


BALL RYLLER AND THRUST 





NORMA-HOFFMANN BEARINGS CORPORATION STAMFORD CONN USA 











swirl around the end of the forward 
window and into the car. 


The Dole Valve Company of Chi- | 
cago is showing this week its new | 
ventilation system, known as Twin| The manufacturer calis attention 
Windows. |to a ‘number of advantages made 

In this system pivots at opposite | possible by this ventilation system; 
ends enable the forward window to} for example, it gives nearly eight 
be used as a deflector at any angle | more inches of seat room, giving a 
in combination with the rear win-| chance for unusual interior treat- 
dow, which can be swung outward; ment, an arm rest, tool box, etc. 
to cover, in part, the opening di-| In case of breakage, it is stated, 
rectly behind, thus eliminating air! replacement is inexpensive. 





miles it obtains per gallon, again in- 
creasing the gasoline tax. 


“The common carrier truck’s 
motor tax payment is ten times that 


of the average passenger car, and | dispose of the contention that motor | 


six times the payment of the aver- 
age privately-owned truck.” 
Facing the question of “subsidy” 
raised by competing transportation 
agencies, the association says: 
“The $273 paid by the average 
common carrier truck to the state is 
partly a rental of the roadbed and 
partly a tax. Without attempting 
to determine how much is assign- 
able to each item, we can reach a 
comparison by combining these two 


expenditures by the railroad. The 
roadbed expense of railroads, in- 
cluding maintenance and interest, 


is approximately $1,100,000,000 an- 
nually, and their taxes of all kinds 
about $315,000,000, which is $14.°5 
per ton of capacity for the two 
items. The corresponding expendi- 
ture of the common-carrier truck, 


averaging 6 tons capacity, is $45.5) | 


per ton of capacity. 


“Paying three times what the rail- | 
road pays for roadbed and taxes per | 
| troit has taken over the service de- 


ton of capacity, the truck can stay 
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Dole Ventilation System 


in the competition only by utilizing 
its capacity more fully and more ef- 
| ficiently. 

| “We believe these facts should 


|transportation has received any 
special favors in its competition 
with other forms of transportation. 
It should be added that, so far as 
}the motor truck operators in this 
association are concerned, we do not 
like to think of our purpose as being 
primarily to engage in any contro- 
versy of this kind. We regard as 
our main objectives the improve- 
ment and the constructive growth 
of a new and useful service. While 
|}the motor transportation industry 
{must vigilantly refute any attacks 
which it considers unfair or untrue, 
it is the hope of the men engaged 


service.” 


SERVICE UNIT TAKEN OVER 


Cadillac Motor 





Company of De- 


jin it that they may devote the 
|greater part of their energies to | 
maintaining the highest possible | 
standards of responsibility and | 


Minneapolis, Minn., Jan. 12.- The | 


5 


partment of the Northwest Cadillac- 
| La Salle Corporation at 25 South 
10th St. 


FEDERAL CAR CENSUS 
TAKEN IN ATLANTA, GA, 


Atlanta, Ga., Jan. 12.—M. P. 
Crowe of Washingtonn, D. C., repre- 
senting the National Cersus Bureau, 
is in Atlanta for the purpose of 
conducting an automobile survey of 
the city, designed to show the ratio 
of owners and non-owners of auto- 
mobile units gainfully employed, and 
the percentage of present unem- 
ployed who might be classed as 
prospective customers for automo- 
| biles. 


| 
| 
| 


% 
BROWN INSTRUMENT NAMES 





WILSON DISTRICT MANAGER 
Philadelphia, Jan. 12-——O. B. 
| Wilson, formerly manager of the 


| Cleveland, O., office of the Brown 
| Instrument Company, has been ap- 
| pointed district manager of the ter- 
ritory comprising Texas, Louisiana 
|} and southern Arkansas, with head- 
quarters at Houston, Tex. 







Publication Dates 





Front Compartment for 


Plymouth 





Peters & Russell, Inc., Springfield, 
O., is manufacturing for the Chrys- 
ler Motor Corporation for use on its 
1933 Plymouths what is known as 


the Han-Dee compartment. This 


unit is used as special equipment on | 
the de luxe Plymouth models, and is jack screws. 
sold through the service departments | 
Other models | lock and key. 


of Chrysler dealers. 
are put out for replacement work 
on the 1931 and 1932 Chrysler cars. 


It is stated that the compartment! Prices range from $3 up. 


Trucks Pay Three Times 
Tax Per Ton Over Rails 


can be installed on anv car in less 
than five minutes without drilling 
holes or doing any fitting work. It 
fastens on the flange of the instru- 
ment panel and bolts against the 
dash by means of rubber-padded 


The compartment is fitted with a 
Valuable papers, par- 
cels or personal accessories of any 
sort may be stored here with safety. 








In a recent study described as the | compared wtih at least two million 


“First comprehensive effort to de- 
termine the facts of motor transport 


costs in Missouri,” the Missouri 
Truck and Terminal 
finds that “roadbed and tax costs 
per ton of capacity are three times 
as great for trucks as for railroads.” 
Whatever competitive advantages 
the truck has, according to Frank 
B. Caughlan, president of the asso- 
ciation, must be ascribed largely to 
their ability to utilize a greater per- 
centage of their capacity. 
“Transportation of freight by 
common c&rrier motor trucks is still 
a relatively small business in Mis- 
souri and has perhaps aroused more 
opposition than its size justifies,” 
the association's statement declares. 
“Fewer than 3,000 trucks have been 
licensed or have applied for licensing 
by the Public Service Commission. 


Their total capacity is about 18,000 | 
This does not include farm-| 


tons. 





to-market haulers who. as carriers 
of farm products, are not subject to 
Public Service Commission regula- 
tion. Assuming railroad tonnage in 
Missouri to be proportionate to 
population, the 18,000 tons of com- 
mon carrier truck capacity are to be 


tons of railroad capacity. 
“If there has been a revolution in 


| transportation it is to be found in 
Association | 


the increased tendency of the indi- 
vidual to furnish his own transpor- 
tation, either to transport himself 
or to move goods, rather than in the 
transfer of business from one trans- 
portation system to another. More 
than 80 per cent. of the trucks in 
Missouri are privately operated in 
the business of their owners. 

“By far the greatest part of the 
common carrier motor transport 


| business in Missouri is carried on by 


one-truck operators,” the associa- 
tion’s statement continues. “We 
find that the average truck pays 
$135 for its permit as a common 
carrier, $18 for its license tag, $112 
in gasoline taxes and $8 in property 
taxes, a total of $273 in state taxes 
alone® 

“Many of the larger trucks pay 
more than one :housand dollars in 
taxes of all kinds. 

“The gasoline tax is seen to be an 
automatic regulator of the charge 
for road use. The greater the mile- 
age, the greater is the gasoline tax. 
The larger the truck, the fewer 


CHICAGO 


SHOW ISS 


OF 


UES 


Automotive Baily News 


Saturday - - 
Monday - - 
Tuesday - - 
Wednesday 
Thursday - 


Friday - - - 


January 28 
January 30 
January 31 
February 1 
February 2 
February 3 


Ask for literature giving details of extra distributions 


at hotels, at the shows, dealer meetings, conventions, 


etc., also extra mailings to dealers, 


owners, etc. 


jobbers, fleet 


Closing Dates: Two days preceding dates shown. On 


advance notice giving exact size of space, copy will 


be accepted up to 9 a. m. one day preceding. 
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More Zinc Die Castings 
On New Models 


By HERBERT CHASE, 
Consulting Engineer, New York. 


As in years past, the number and 
variety of die castings seen on this 
year’s models at the New York show 
is materially increased. An out- 
standing reason for this is that the 
automobile engineer is always ready 
to make the most of developments 
which enable parts to be produced 
rapidly and with minimum machin- 
ing, yet from materials that stand 
up under the severe conditions met 
in automotive service. Both the 
zinc alloys most generally used and 





Horns with projectors and other 
parts cast in zinc alloys 


the processes by which they are cast 
have undergone material improve- 
ment recently. 

The advantages of die castings 
for the rapid and precise production 
of small parts such as those used 
in carburetors, fuel pumps, speedom- 
eters and other instruments, wind- 
shield wipers and the like have long 
been appreciated. Today nearly all 
such parts are being die cast and 
there have been added to the list 
many similar parts that were for- 
merly stamped. One reason for this 
is that parts can now be die cast 
with thinner sections than ever be- 
fore. Another is that parts for- 


merly made from sheet metal ele- 
ments, sometimes combined with 


sand or other castings or screw- 
machine products, are now die cast 
in a single piece or in fewer pieces 
than before and consequently re- 
quire fewer assembly operations. 
One example of this is the modern 
horn, in which the bell-shaped pro- 
jector, formerly stamped or spun 
and assembled to base parts, is now 
die cast integrally, although a cas- 
ual observer would still think it 
sheet metal. Besides the economy 
involved in this particular applica- 
tion, the good acoustic properties of 
zinc, which has long been used for 
organ pipes, are made available. 
Besides parts performing a me- 
chanical function in which appear- 
ance may be a secondary considera- 
tion, die castings are used more than 


ever for decorative parts, There are | 


many reasons for this besides econ- 
omy in manufacture. An important 
one is that almost any decorative 
shape is readily die cast. In addi- 
tion, if proper care is exercised in 
the die design and finish and in the 
die casting process, very smooth 
surfaces are secured. In conse- 
quence, very little grinding and buf- 
fing is required prior to plating. 
Moreover, alloys having a tenable 
strength of nearly 50,000 pound per 
square inch are now available, and 
parts of adequate strength are read- 
ily secured without undue weight. 
Again, size limitations are now 
largely removed, so that a part as 
large as a combined cowl bar and 
windshield frame is readily cast, 
Light section moldings for radiator 
grills are now die cast. Buick and 
Hupmobile are among the makers 





(Continued on Page 9) 


n-- Engineering - 


ADVANTAGES OF ALLOY 
CAST IRON CAMSHAFTS, 
CRANKSHAFTS PROVEN 


By THOMAS H., WICKENDEN 
Assistant Manager, Development and 
Research Department, Interna- 
tional Nickel Company, Inc. 


(SECOND INSTALLMENT) 


First, the Young’s modulus of 
steel is approximately 30,000,000 
lb.-sq. in., while that of these high 
strength cast irons is on the order 
of 24,000,000 lb.-sq, in. Therefore, 
with the same deflection in the two 
shafts, the cast iron shaft would 
be stressed 20 per cent. lower than 
the steel. 

Both the steel and cast iron shafts 
were stressed considerably above 
their endurance limits of the ma- 
terial as shown by the compara- 
tively short life as endurance tests 
go. However, a comparison of S-N 
(stress - number of revolutions) 
curves does not show a sufficient 
difference in their slope character- 
istics to account for the longer 
fatigue life of the cast iron, even 
though the stress applied was 20 
per cent. lower. 

The final explanation is centered 
in the different reactions these two 
materials have toward stress local- 
ization by sudden changes in sec- 
tion or other “stress raisers,” such 
as fillets, notches, grooves and 
holes, Cast iron is considerably less 
affected than steel by the presence 
of these disturbing elements. The 
graphite flakes in cast iron detract 
from its strength and can be con- 
sidered from a structural stand- 
point as adding voids, faults and 
notches in the steel matrix. These 
faults are considered as the worst 


(Continued on Page 8) 








Advertise One 


Bradstreet's 


Aweekly business digest 


148 LAFAYETTE STREET 


Day—Results Next Day 


NEW YORK 


January 7, 1933. 


Mr. Harry Tarantus, 
Automotive Daily News, 
350 Hudson St., 

New York, N.Y. 


Dear Mr. Tarantus: 


We received the January 7th issue of Automotive Daily 
News this morning and we are very much pleased with the 
appearance of our ad and the position. 


It might interest you to know that we got our first in- 
quiry by telephone at 10.30 this morning (a half hour efter 


we received the publication). 


This inquiry was from one 


of the officials of a manufacturer of expensive cars. 


Thanks very much. 


Sincerely yours, 


BRADSTREET® 


- Penn 
Advertising Manager. 
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Direction Indicating Signals 


By MORRIS R. MACHOL 
Fleet Owner List Company 


It is extremely unfortunate that 
after many years of agitation for 
the use of direction indicating sig- 
nals, the first state to adopt a law 
requiring such devices, New Jer- 
sey, should have drawn the law in a 
very hasty manner with the result- 
ing confusion that has occurred in 
that state. The Jersey law has 
finally been set aside as unconstitu- 
tional on the grounds that it dis- 
criminated against some automotive 
vehicles, in favor of others, The 
law was written, requiring that 
every vehicle used for commercial 
purposes be equipped with a signal. 
That meant that if two individuals 
owned exactly the same kind of a 
car and one was used for the de- 
livery of merchandise and the other 
one was not, one would be required 
to equip with signals and the other 
would not. This did not make sense 
and was palpably unfair. 

From sources the writer believes 
to be authentic, he has been ad- 
vised that at the coming season of 
the New Jersey Legislature a new 
law will be offered which has, cs 
far as possible, been considered and 
accepted by all of the factions af- 
fected. At this time, therefore, a 
resume of what signals will and 
will not do would seem to be in 
order, 

In the first place, there seems to 
be a controversy about whether or 
not signals will prevent accidents. 
Some over-optimistic partisans 
claim that they would to a very 
great extent. Others properly point 
out that, if a man is too lazy or in- 
different to stick out his arm in 
order to signal what direction he 
is going to turn, he certainly is not 
going to take the trouble to operate 
a mechanical signal for the same 
purpose, Some people, feeling this 
way, point out that a signal, to be 
effective, should be operated auto- 
matically, the same as a stop light is 
operated, so that, as the steering 
wheel is turned, the signal will op- 
erate. The answer to this, however, 
is that such a signal would be too 
late. A man im gear, driving up, on 
the left and attempting to pass a 
truck would be out of luck if the 
truck started to turn just as he was 
abreast of it. If, however, the truck 
signaled in advance, an accident 
might be avoided because the driver 
of the car would know what the 
truck intended to do, 

In an open car (or a closed car, 
if the window is open) a driver can 
signal just as effectively with his 
hand as he can with a semaphore. 
That is obvious. On the other hand, 
at night, when the hand cannot be 
seen, an illuminated signal will do 
the trick where a signal with the 
hand being unseen might lead to an 
accident. There seem to be many 
reasons for believing that mechan- 
ical signal, of the semaphore or 
fixed type, if properly used, might, 
and probably would, avoid many 
accidents. 

With the idea in mind of finding 
out what commissioners of motor 
vehicles in the various states thought 
about this, the writer sent a ques- 
tionnaire to the commissioners of 
about twenty-five states. Almost 
all of the motor vehicle commis- 
sioners replied. One with the poli- 
ticians’ caution regarding putting 
anything in writing that might com- 
mit him, sent the state’s motor 
vehicle manual which never even 
mentioned mechanical signals, In 
sending out the questionnaire, a 
promise was made that no imdi- 
vidual official would be quoted. The 
following are the questions and the 
consensus of Opinion as expressed 
in the replies: . 

No. 1. Do you believe that a law 
requiring the use of a direction in- 
dicating signal is desirable and help- 
ful? 

Only two or three stated that they 
did not believe the law would be 
helpful. Several emphatically and 
unqualifiedly stated that it would be 
helpful. Most of them qualified 
their replies by stating that a law 
would be helpful if it were carefully 
and properly drawn and applied 
only to certain types of vehicles. 

No. 2. Do you believe that such a 
law should cover all passenger Cars, 
or only commercial vehicles? 





Believe it or not, there wasn’t a 
single motor vehicle commissioner 
felt that the law should cover paé- 
senger cars. Many of them thought 
that it should apply only to those 
commercial vehicles where the con- 
struction of the vehicle made it 
difficult for the driver to signal 
with his hand. Strangely enough 
not one of them seemed to feel that 
the advantage of an illuminated 
signal at night over that of the 
hand signal was sufficient to justi- 
fy the enactment of a law requiring 
signals. 

No. 3. Do you believé that both 
the semaphore type, and the illumi- 
nated glass type should be included? 

The answer to this question was 
unanimous—both types should be 
included. 

No. 4. Do you believe that the law 
should apply to vehicles from other 
states, as well as those from the 
state passing the legislation? 

One or two commissioners pointed. 
out that this might come under the 
head of reciprocity agreements, but 
almost all of them agreed that any 
safety provision applicable to one 
State, which would be of benefit 
or assistance in eliminating acci- 
dents, should be uniformly enforced. 
And it was the general opinion that 
all vehicles to which the legislation 
applied should be required to con- 
form, regardless of what state they 
were registered in. 

In connection with the question 
of having such a law apply only to 
those vehicles where the construc- 
tion made it difficult for the driver 
to signal with his hand, this is 
clearly what was intended by the 
people who drafted the present Jer- 
sey law. The wording “15 inches in 
front or rear of the vehicle” was 
obviously intended to refer to this 
condition. And the fact that the 
law empowered the commissioner of 
motor vehicles to exempt vehicles 
that would not need a signal un- 
questionably was intended to cover 
such a case. This law, however, 
having been drafted to provide for 
these exemptions, failed to appro- 
priate any money to enable the 
commissioner of motor vehicles to 
inspect cars and trucks, and, there~ 
fore, automatically vitiated any in- 
tention of this sort that was written 
into the law. Quite obviously, a law 
requiring vehicles where the body 
extends beyond the cab to equip 
with mechanical signals is better 
than no law at all. A law requiring 
all cars and trucks to equip with 
illuminated signals would, in the 
writer’s opinion, materially reduce 
the probability of accidents at night. 

It would be interesting and timely 
if some of the insurance companies 
who have the data on file would 
prepare some statistics showing what 
proportion of accidents occurured at 
night and what proportion in the 
day time, and particularly if such 
accidents could be segregated so as 
to show those accidents which oc- 
curred while either of the vehicles 
affected were making a turn. 

The insurance angle of the signal 
situation is quite different and has 
received very little attention from 
the majority of those affected. The 
writer sent a questionnaire to a 
large number of the more impor- 
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PERMITE APPOINTS NEW 
SERVICE ENGINEER 


Cincinnati, O., Jan. 12.—Appoint- 
ment of Walter Trefz as service en- 
gineer for Aluminum Industries, Inc., 
Cincinnati, has just been announced 
by C. W. McDaniel, director of sales 
for the company. 

Trefz has been connected with the 
Permite engineering department for 
two years in the testing division. 
He came with the company from 
Universal Aviation Corporation, St. 
Louis, where for two years he was 
supervisor of mechanical instruction, 

Prior to this connection Trefz was 
with H. & H. Machine and Parts 
Company, St. Louis, in charge of en- 
gine rebuilding for nine years. He 
will be assisted in his new capacity 
by W. E. Bennett, formerly of the 
Procter & Gamble Company, Cin- 
cinnati. 
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New England Survey Shows How 
Trucks Are Taking Railroads’ Place 


By A. T. JUDGE 
William P. Day, manager of the traffic bureau, Boston, 
Mass., Chamber of Commerce, has completed an interesting 
survey on the reasons why motor trucks are replacing rail- 
road facilities in New England and has found that one of 
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the chief reasons is that the 
service. 

“The various methods now em-| 
ployed in transporting domestic wool 


from the ranch in the West to the | 
producer in southwest Boston, the 
principal market, is an indication of | 
what seems to be the trend of the} 
times,’ Mr. Day says. “Wool is pre- 
pared for shipment on the ranch, 
and, for years was hauled to the 
nearest railroad station, often a dis- 
tance of fifty or sixty miles, and} 
there loaded into cars for an all- 
rail eastbound movement. 

“As railroad rates began to climb | 
it was decided that worthwhile sav- 
ings could be effected by shipping 
this wool by railroad from origin | 
points to the Pacific Coast and 
thence by water through the Pan- 
ama Canal to Beston. Such routes 
rapidly grew in popularity. Later it 
was determined that inasmuch as 
trucks must be employed to haul 
the wool from the ranches to the 
railroad stations, further economies 
could be realized if the trucks were 
permitted to transport the wool di- 
rect from the ranches to the Pacific 
Coast and this method of shipment 
has become very popular. 

“In fact, it is not uncommon to 
find wool for New England being 
trucked to the Pacific Coast from 
such states as Nevada, Idaho and 
even Arizona, which involves a truck 
haul of some six hundred miles. A 
very similar situation prevails in the 
Southwest, where wool is. being 
trucked from points in Texas, New 
Mexico and Oklahoma to Gulf ports 
for water movement to New Eng- 
land. if, as is often the case, this 
wool eventually moves from the Bos- 
ton market to interior mills by truck 
it can readily be seen that, under the 
practice cited, not a single railroad 
obtains a haul. 

“Perhaps some will be surprised to 
learn that lumber is leaving the 
rails in steadily increasing amounts. 
This applies not only to so-called 
West Coast lumber arriving at the 
seaboard by water but to lumber 
produced in the northern New Eng- 
land states. While various factors 
seem to have a bearing on this 
change of practice, the fast-grow- 
ing demand for cheaper transporta- 
tion seems to be the real answer. 
While it is difficult to gauge the 
extent to which this traffic has been 
diverted from the rails, one can 
gain a general idea from a study 
recently conducted by one New 
England railroad, which disclosed 
that in 1931 its loss of this traffic 
to trucks amoutne dto approximate- 
ly 12,000 cars. 

“During the past year there has 
been a very substantial water move- 
ment of domestic cotton from Gulf | 
ports to New England. The cotton 
I have in mind arrived in full cargo 
lots, and such of it as was intended 
for interior destinations moved for- 
ward from the port cities by trucks. 
These arrangements were perfected 
by the shippers, who sell the cotton 
on a delivered basis, and represent 
an effort on their part to reduce 
their transportation costs. An idea 
of what this change means to the 
rail carriers can be gained from a 
study conducted by one railroad, 
which developed that during the 
past season it lost 1,000 carloads of 
this traffic to the trucks. 

“It is generally conceded that 
there is a tremendous highway 
movement of refined petroleum oils, 
as well as fuel oils, from the sea- 
board to interior territory. It is) 
very difficult to gauge either the to- 
tal volume of this traffic or the 
amount of same that has been di- 
verted from the rails. In fact, a 
sizable proportion of this traffic 
never did move from the seaboard 
by rail. I found that one New Eng- 
land railroad recently had occasion 
to study the situation on its own 
system and reached the conclusion 
that the annual movement by tank 
truck from the seaboard to points 
on its line amounted to approxi- 
mately 12,000 carloads. 

“As indicative of the growing 
popularity:of fuel oil, as well as the 
4ank truck as a transportation me- 
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public demands fast freight 
dium, I have in mind one company | 
in June, 1931, sold 3,000,000} 
gallons of oil, Of this total 180,000 | 
gallons, cr 6 per cent. were delivered | 
by truck. In June, 1932, the same| 
concern sold 6,000,000 gallons, and of | 
this total 1,500,000 gallons or 25 per 
cent. were delivered by truck. 

“Users of tank truck service al-| 
lege that it is far more economical | 
and eificient than railroad service. I 
am told that tank truck equipment 
is now available which permits 
handling 17,000 gallons of oil in a 
single load and that it is not un-| 
common for a truck to make three | 
round trips per working day either 
between Providence and Worcester 
or Boston and Worcester. This 
means that a truck unit can haul 
21,000 gallons in an ordinary work- 
ing day, or the equivalent of more 
than two modern tank cars. 

“Every user of the highway real- 
izes that there is a very substantial 
movement of bituminous coal from 
the New England port cities to in- 
terior destinations which previously 
moved by rail. Just what this ton- 
nage amounts to is questionable. 
One New England railroad, which 
has had occasion to very carefully 
study the situation on its line, states 
that its loss of bituminous coal to 
trucks can be conservatively esti- 
mated as a mounting to about 400,- 
000 tons a year. While other New 
England railroads frankly admit 
that their losses have been substan- 
tial no worthwhile figures appear to 
be available. 

“TI have interviewed several sizable 
sellers and buyers of bituminous coal 
who use trucks and, without excep- 
tion, they stated that the truck has 
proven to be much more efficient 
and economical than railroad service. 

“As indicative that the truck is 
fast establishing itself as a trans- 
portation medium in the rural dis- 
tricts, as well as in and about our 
cities, my investigation develops that 
in the State of Maine one railroad 
has lost to the trucks, this, season 
30,000 cords of pulp wood. The occa- 
sion for this method of shipment was 
that the pulp woods was so located 
as to require a sizable truck haul to 
the nearest railroad station and once 
the wood was loaded on the truck it 
cost but little more to haul it all the 
way to the mill than it would to haul | 
it to the railroad station. 

“Considerable has been heard dur- 
ing the past year to the effect that 
northern Maine potatoes, which pre- 
viously moved to Eastern seaboard 
destinations largely by rail, had in 
substantial volume been forwarded 
by rail to seaports for furtherance 
by water to various North Atlantic, 
South Atlantic and Gulf ports, 
thereby depriving several New Eng- 
land railroads of line hauls which 
they had previously enjoyed. 

Investigation develops that during 
the past season this water movement 
amounted to 13,000 cars. According 
to the users of the service cheaper 
transportation rates prompted the 
change, and it is alleged the service 
was sufficiently satisfactory to as- 
sure a substantial movement via 
such routes during the coming sea- 
son, 

“I wonder how many ever gave a 
thought as to how the summer hotels 
and camps in northern New Eng- 
land and northern New York state 
obtained their fresh meats, fish, 
fruits and vegetables. In Boston, as 
illustrative, there are concerns which 
for years have catered to this class 
of business. Until recently such 
traffic moved principally by rail in 
refrigerated cars. Now it moves 
principally in refrigerated trucks 
direct from the door of the shipper 
to the door of the consignee. The 
users of this truck service contend 
that it is not only cheaper and 
quicker than rail service, but assures 
the delivery of merchandise in per- 
fect condition and has enabled them 
to so enlarge their field of operations 
as to materially increase their busi- Detroit Office: 


a“ MR. GEO. H. HUNT, 
are ay Ye oP 2-244 General Motors Bldg. 
(Continued on Page 9) Detroit, Mich. 





JUDGES NAMED FOR PHILA. 
ANTIQUE AUTO DERBY 





Philadelphia, Jan. 12.—Judges for 
the second annual antique Automo- 
bile Derby to Philadelphia from va- 
rious outlying points next Sunday, 
January 15, are as follows: Guy A. 
Willey, president Philadelphia Auto- 


mobile Trade Associationn; J. Bor- 
ton Weeks, president Keystone Au- 
tomobile Club; George W. Elliott, 
secretary Philadelphia Chamber of 
Commerce; Frank E. Ballantyne, 
general manager Automobile Club of 
Philadelphia, and J. Maxwell Smith, 
general manager Keystone Automo- 
bile Club. 

Cash prizes, trophies and watches 
will be awarded to the drivers of the 
antique cars. The American Oil 
Company is sponsoring the runs to 
this city from distances of twenty- 
five to 200 miles. 
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poston, Mass, Jan. 12-The bil| ELECTS NEW OFFICERS 


of Representative Harold B. Webber, 


Gloucester, te reduce the tax on 
gasoline used in motor vehicles on 
highways has been referred to the 
Legislative Taxation Committee, 
with no date set for the hearing. It 
is improbable that the bill will re- 
ceive favorable treatment, the whole 


Nashville, Tenn., Jan. 12.—At a 
recent meeting of the Nashville 
Automobile Trade Association, held 
at the Hotel Andrew Jackson, Paul 
Stumb, Jr., was elected president for 
the ensuing year. Mr. Stumb has 


oe =. i the inet being | been acting president of the asso- 
war ing additional revenues} ¢jation since 
rather than decreasing revenues. oie on — oom ae ae 


Other officers elected were: George 
V. Miller, D. M. Warren, E. F. 
Krickel, H. N. Brandon and Horton 
Rice, vice-presidents; D. R. Dorris, 
treaurer, and Tim White, secretary, 


The new directors are: J. W. Parker, 
E. G. Smith, James Frazer, George 
Cole, Claude Manning, Fred Pilker- 
ton, W. C, Sandefur and Haynie 
Corley. 


CHICAGO AUTO PARTS, INC., 
TO OPEN FOURTH BRANCH 


Chicago, Jan. 12—On January 16 
Chicago Auto Parts, Inc., will an- 
nounce the opening of an east side 
store at 7000 Stony Island Ave. 
This, the fourth store, gives the 
firm wide distribution and enables 
it to render faster service on a com- 
plete line of replacement parts as 
well as machine shop work. 
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type of “stress raisers” when oc- 
casionally present in steel. Appar- 
ently they become a virtue when 
present in sufficient quantities, for 
cast iron shows endurance ratios on 
the same order as _ heat-treated 
steel and at the same time the ad- 
dition of another stress raiser 
through imperfect design makes 
practically no difference in the re- 
sultant endurance limit. Not enough 
data are available to state closely 
what this difference amounts to, 
but it is safe to say that a groove 
which would reduce the apparent 
endurance limit of steel 25 per cent. | 
would make practically no differ- 
ence in that of cast iron. 

A crankshaft, by the limitation of 
its design, has points of high stress 
concentration at each bearing and 
pin where the section changes sud- 
denly into the throw; the fillets are 
small and in the steel shaft the 
stress concentration must be very 
high when the shaft is deflected 
1/32 to 1/16 inch at the center bear- 
ing. This is not the condition of 
operation in an engine—at least we 
hope not in any cars coming into 
our possession. This test, instead of 
proving that the endurance limit of 
cast iron is several times greater 
than steel, proves that it is less 
affected by stress raisers. This is 
a valuable engineering feature and 
shows that cast iron is really more 
nearly “fool proof” than steel when 
applied to a design. If the design 
is correct, the steel can be success- 
fully loaded to a higher stress than 
the cast iron. 

Another property of cast iron | 
which may prove of value in crank. 
Shafts is its high damping capacity 
as compared to steel. This is illus- 
trated by the ability of steel, especi- 
ally a hardened steel, to ring for a 
long period if suspended and struck 
sharply, while with cast iron the 
vibrations are damped out immedi- 
ately. This feature may prove of 
value in producing smoother run- 
ning engines by damping out tor- 
sional and other vibrations. 

While high-strength ailoy iron} 
crankshafts have not yet been 
adopted in production, there are a 
great number of cars anc engines} 
containing these shafts under op- 
eration. This department has | 
pointed the way to an easy method | 
of checking crankshaft design for | 
experimental engines before expen- 
sive forging dies are made. 

The production of cast iron cam- 
Shafts and crankshafis should be 
confined to foundries operating un- 
der the best of technical control and 
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| his stuff—just 


equipped with melting units, such 


as an electric furnace, which permit 
close reproducibility in the chemical | 


composition, condition of the metal, 
control of superheat and the final 
pouring temperature within a nar- 
row range. Questions of molding 
practice must be carefully worked 
out to insure sound metal, free from 
shrink and blowholes. But when 
these conditions are solved the re- 
liability of the casting can be as- 
sured. 

These interesting engineering fea- 


tures of specia) high-strength alloy | 


iron point the way to other appli- 
cations where for years cast iron 
has feared to enter. By the aid of 
the metallurgist, melter and foun- 
dryman cast iron is throwing off 
its old yokes and is entering a new 
era, 


Personal Notes 
At the Show 


(Continued from Page 2) 


C. R. Evans, who formerly repre- 
sented G. M. in Australia, and Jim 
Holden, who has come from down 
under for the show, renewed their 
acquaintance with D. M. Dow, offi- 
cial secretary for Australia, at the 
same luncheon, Holden, by the way, 
is contemplating his first trip to 
Detroit, where he hopes to see 


;motordom in the United States at 


close range. He has made a num- 


| ber of observations on the American 


methods of sales technique on his 


first trip to the U. S. and is enjoy- | 


ing himself immensely. 
- . . 


Everybody knows C. F. Kettering 
‘Boss Kett), bead of the General 
Motors research laboratories, but 
few know that he is a radio DX 
bug. He said yesterday that he re- 
cently brought in about fourteen 
foreign language programs on one 
sitting and was considering under- 
taking the development of a device 
which would translate these pro- 
grams into English. 

* 

Speaking of radio, we found two 
other fans in our wanderings. F. J 


~ “ 


Stewart, and R. G. Hatch, advertis- 
ing manager, also are addicted to 
dial twirling. A few nights ago they 
went up to the N. B. C. studios 
and looked through the glass obser- 
vation window as Eddie Cantor did 
wanted to see what 
the comedian looked like when 
broadcasting. 


Cumulative New Commercial C 
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Advantages of Alloy Cast Iron 
Camshafts, Crankshafts Realized | 


(Continued from Page 6) 


DISCUSSES DIRECTION 


(Co tinued fror Page 6) 


tant insurance companies, again 
promising not to quote any one. 
The following are the questions and 
the consensus of opinion as ex- 
pressed by the answers: 

1. Do you believe that the use of 
direction indicating signals will ma- 
terially reduce accidents? 

A small#portion of these com- 
panies said ‘“‘no.’’ One or two said 
“yes.” The majority stated that, if 
the signals were properly used, they 
would help to reduce accidents. Sev- 
eral stated this negatively by point- 
ing out that the presence of a sig- 
nal, if it were not used, would not 
be of much help. 


sible or probable to permit a re- 
duction in insurance rates. in 
connection with the adoption of 


direction indicating signals similar 
to the one in effect generally for 
| sprinkler systems in buildings? 

Two out of twenty answered “yes” 
to this question. The balance very 
definitely said -‘no.” 

3. Without such reductions be- 
ing effective, it is probable that a 
fleet owner who equipped his fleet 
with direction indicating signals 
would reduce his accidents suffi- 
| ciently so that his experience record 
| would result in a reduced insurance 
cost the following year, and would 
such a reduction be enough to cover 
the cost of the signal installation? 

Most of the insurance companies 
just “ducked” this question, “Un- 
able to say” was a favorite answer. 
One company pointed out that 
manual rates would vary anywhere 
from a few dollars up to several 
hundred dollars, and that therefore 
that question could only be an- 
swered as applying to specific types 
and sizes of vehicles. 

No. 4. Commissioner Hoffman of 
New Jersey has recommended to the 
Law Enforcement Department of the 
state of New Jersey that the law be 
not rigidly enforced until the new 
| Legislature has had a chance to 
either change or repair it. If an 
insured takes advantage of this and 
does not equip with signals, then in 
the event of an accident he would 
|go to court obviously guilty of con- 





tributory negligence, whether it 
} were a criminal or a civil suit. ~On 
|this basis, will you consider in- 


| Specting New Jersey equipment in- 
;Sured with your company and can- 


|Jaw is not complied with? 


INDICATING SIGNALS 


2. Do you believe that it is pos- | 





whether an insured who failed to 
comply with the law, and had an 
accident, could look to the insurance 
company to cover him, Uniformly, 
the insurance company stated that 
they would recognize the liability 
regardless of whether the operator 
was equipped with signals. How- 


that the insured who did not equip 
with signals, was placing an addi- 
tional burden on his insurance car- 
| rier because the insurance carrier 
| would inevitably be forced to settle 
accident claims that he otherwise 
would not have had to settle. 

In this connection discussion with 
individuals well posted in the field 
disclosed the fact that generally the 
fundamental law recognized that the 
insured must obey the laws of the 
| State in which he is operating. In 
| the case of a large claim the insur- 
;ance company would be liable, but 
|if the insured, by a violation of the 
law, had contributed to the cause 
of the accident, there is a prob- 
ability that the insurance company 
would have a valid claim against 
| the insured for the amount of the 
| judgment. And it is questionable 
| whether the courts would render a 
judgment in such a case for or 
{against the insurance company. It 
would seem that those operators 
who fail to equip with signals as 
provided by law would show a higher 
accident cost over a period of time. 
And since the experience tables in 
succeeding years determine the cost 
of liability insurance, it is obvious 
that the truck operator will, in the 
long run, pay for signals whether 
he buys them or not. 


WILLYS REPORTS FOUR 
| DAYS SALES INCREASED 
600% OVER LAST YEAR 


(Continued from Page 1) 


| 








| 


received word that the new Willys is 
the most talked of car at the San 
Francisco and Los Angeles shows. 
Hundreds of orders already have 
been taken there, giving us the 
greatest start on any new model we 
have had since the peak days of 


1929. Word from the Coast is, that 
the new Willys will become one of 
of 


| 


| s 
ithe outstanding cars in point 


| Suttner, general sales manager of |celling such insurance if the signal} sales out there. 


“I attribute the immediate success 


ever, several of them pointed. out 


“From the Pacific Coast I have | 









|G. M. SURVEY SHOWS . 
PUBLIC CONFIDENCE 


(Continued from ‘Page 1) 


institutions. The survey attempted 
to determine the degree of confi- 
dence now existing in the minds of 
the general public and the influence 
on that confidence of specific atti- 
tudes, beliefs and opinions that are 


held by the individuals. , 

Among those present as guests at 
the luncheon were the following: © 
| Benjamin M. Anderson, Jr.; M. H. 
Aylesworth, Donald R. Belcher, Ju- 
lius G. Berens, Paul Block, Dr. J, 
Bogen, Arthur Brisbane, Robert W. 
Burgess, Paul T. Cherington, Dr. 
George Coleman, J. V. Connolly, W. 
W. Cumberland, William T. Dewart, 
Dr. Lionel D. Edie, Prof. Frank A. 
Fetter, J. E. Finneran, John Forrest, 
H. C. Friedman, James H. Furay, Lee 
Galloway, Emile H. Gauvreau, Mere- 
dith B. Givens, M. Preston Good- 
fellow, Leslie Gould, Louis Guenther, 
Clarence A. Hebb, Ralph Hender- 
shot, Kenneth C. Hogate, Claude 
Jagger, Virgil Jordan, Prof. Edwin 
W. Kemmerer, Prof. Willford I. 
King, Theodore Koslow, Dean Lang- 
muir, Prof. Samuel M. Lindsay, Ju- 
lian S. Mason, Prof. Roswell C. Mc- 
Crea, David J. McLean, Prof. Fred- 
erick C. Mills, Prof. Wesley C. 
Mitchell, Lee Olwell, Roderic Olzen- 
dam, Capt. J. M. Patterson, Warren 
M. Persons, Bernard H. Ridder, 
Ralph’ West Robey, Leland Rex Rob- 
inson, Prof. James Harvey Rogers, 
M. S. Rukeyser, Prof. Edwin R. A. 
Seligman, Carlton Shively, John F. 
Sinclair, Chris Sinsabough, Francis 
H. Sisson, C. Norman Stabler, Prof. 
A. Wellington Taylor, Dr. Rufus. L. 
Tucker, Frank A. Vanderlip, Elmer 
C. Walzer, Robert Warren, Dr. H. 
Parker Willis, Prof. Leo Wolman. 


ZUCKER SAYS BETTER 
BRAKE PROTECTION AS 
AID TO CAR SALES 


“Fifty-mile brakes can’t give suf- 
ficient protection to eighty-mile 
cars, according to W.J. Zucker, 
general manager of Stewart-Warner. 

“Women haven't the muscular 
strength to stop cars whizzing at 
today’s high speeds with ordinary 
brakes,” he said. “Men are afraid 
to have their wives, their daughters, 
their children, drive without com- 
plete brake protection. 

“Pierce-Arrow recognized this fact 
|when it adopted Stewart-Warner 
Automatic “Full Power” Brakes. ‘A 





Some of the companies dodged | of our car to the fact that we have| power unit instead of leg muscle 


|this question. 


| ever, flatly said that they would not/car that would be priced more on a | 


|; cancel insurance. 

Answers to question No. 4 were so 
| unsatisfactory that the writer took 
| up through imsurance brokers a 


presumably specific case, asking 





|parity with present-day incomes, 
land would be lower in first cost, 
lower in operation and maintenance 
costs than any other standard car 
'on the market.” 








Most of them, how-| met the demand of the times for a| actuates these brakes. 


“The brake pedal simply controls 
the output of braking force from the 
mechanical power unit. This means 
that’ strength is no longer needed 
in braking. It gives women the 
same braking advantage as men. 








ar Registration Statistics, December, 1932 


Returns for today: Arkansas, Delaware, Florida, Michigan, Minnesota, South Carolina, South Dakota and West Virginia. 


In this table 12 states. 
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Arkansas | 4 
Delaware | 10 
Florida | - ~ ae 
Illinois a. — . 
Michigan [| | 173 
; Minnesota | 1 46 
: N. Dakota _ | so 1 
; S. Carolina |  — | 18 
S. Dakota | 7 
\, Utah “ ; 6 
W. Virginia | | 38 
Wisconsin =| 43 





Arkansas, "31 | » 9 
Delaware, ‘31 | 1| 9! 
' Florida, 31 | 184) 
q Minois, 1931 | 1 64 
Michigan, 31 | 1| ~ 189) 
Minnesota, ’31 | | 6B 
N. Dakota, 31| ~ 3 
S. Ca’lina, ’31 | [| 6 
S. Dakota, 31} =| {| &=—%@ 
Utah, 1931 | ae 
W. Va, "31 | | (66) 








Wisconsin, 31 
Totals, 1931 | 2 


“Combined with Brockway. 
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New England Survey Shows How 
Trucks Are Taking Railroads’ Place 


(Continued from Page 7) 


pears to be leaving the rails in siz- 
able amounts is sugar. Perhaps I 
can best illustrate what is going on 
quoting some figures furnished me 
by an actual shipper. In 1929 he 
forwarded by rail to points in Mas- 
sachusetts 162 cars. In 1930 he for- 
warded 128 cars by rail and the 
equivalent of 70 cars by truck. In 
1931 he forwarded 20 cars by rail 
and the equivalent of 180 cars by 
truck. This year practically the 
entire movement is by truck. 

“This same shipper states that in 
1929 he forwarded by rail to points 
in Maine 200 cars. In 1930 he for- 
warded 200 cars by rail and 10 cars 
by water. In 1931 he forwarded 50 
cars by rail, 118 cars by water and 
25 carloads by truck. This year 
practically the entire movement is 
over the highways. 

“As further indication that the 
transportation picture is rapidly 
changing, I happen to know that 
within the last few days one of the 
largest shippers of Florida oranges 
and grapefruit has been in New 
England canvassing the trade for 
the purpose of ascertaining who was 
in a position to advantageously use 
a joint water and truck service that 
had been set up to operate between 
Florida and territory adjacent to 
the Eastern seaboard via the ports 
of New York, Providence and Bos- 
ton. Arrangements have been per- 
fected whereby one of the largest 
trucking companies in New York 
has agreed to accept these citrus 
fruits at the dock in New York and 
deliver them at any city in the state 
of Connecticut at a price which, 
added to the water rate, assures de- 
livery at a through rate averaging 
one-half of the all-rail rates in force 
from Florida to the same Connecti- 
cut cities. Similar adjustments will 
be procurable via Providence and 
Boston. Considering the volume of 
traffic at isssue, it does not require 
much of a stretch of the imagina- 
tion to forsee what this may lead to. 

“Turning now to less carload traf- 
fic, all students of transportation 
realize that so-called less carload 
freight is steadily leaving the rails. 
According to shippers, this change 
is traceable to their ability to ob- 
tain more satisfactory service for 
Jess money from other transporta- 
tion mediums and, consequently, 
more profitably compete in common 
markets with manufacturers more 
favorably situated geographically. 
The parce) post, forwarding com- 
panies and steamship lines have all 
profited to an extent by this change, 


Six Truck Sales Leaders Dec.-Novw., 1932 





but, generally speaking, such traffic 
has drifted to the motor 
whose flexible and speedy service, 


low rates and lack of interest in | 


railroad classification requirements 
enable shippers to serve their cus- 
tomers economically and efficiently. 

“Recently, in an effort to better 
meet a growing demand for motor 
truck information, I endeavored to 
develop the nature and extent to 
the service in effect to and from 
Boston. While this investigation 
has not been fully completed, such 
progress has been made as to en- 
able me to give you an idea of the 
number engaged in this business, 
the scope of their operations and 
the character of their equipment. 
For. instance, there are 200 individ- 
uals or concerns, exclusive of local 
truckmen, hauling merchandise for 
hire to and from Boston. They 
operate a total of 2,810 trucks, or 
an average of fourteen trucks per 
individual or concern. The capacity 
of the motor vehicles operated range 
from one to twenty tons. 

“Some operators will enter into 
contracts to haul merchandise any- 
where in the United States or Can- 
ada. Others limit their field of 
operation to distances ranging all 
the way from 100 to 1,000 miles. One 
hundred and fifty truck operators 
afford regular service in defined ter- 
ritory. Generally speaking this is 
restricted to the New England states, 
or parts thereof, the exceptions 
being a few who operate regularly 
to and from points in the states of 
New York, New Jersey, Pennsyl- 
vania, Delaware and Maryland. © 

“As indicative of the volume of 
package freight handled by trucks 
some time ago several traffic tests 
were conducted in southern New 
England on the Boston Post Road 
for the purpose of obtaining an idea 
of the amount of traffic moving over 
this highway between New England 
and New York city. The studies 
were for forty-eight hour periods 
and disclosed that an average of 104 
trucks per hour, every hour of the 
day and night, passed the point 
where the tests were conducted. In 
the judgment of those supervising 
the tests a very large percentage of 
the trucks were of the heavy duty 
type and all appeared to be well 
loaded. If we were so conservative 
as to estimate the average load as 
three tons it means that 7,488 tons 
per day, or approximately two and 
one-quarter million tons per work- 


trucks, | 


| petitive cars. 


| gressive manner, 


ing year of three hundred days, 
passes over this one highway. If 
similar studies were to be made on 
other through highways I feel con- 
fident 
equally surprising.” 


WILLIS DECLARES 1933 
TO REWARD SALESMEN 
WORTHY OF THE NAME 


New York, Jan. 12.—Frank B. 
Willis, general sales manager of the 
Bragg-Kliesrath Corporation, one of 


the Bendix family, is not one of 
those who view 1933 through smoked 
glasses. He frankly acknowledges 
that salesmen have got to work to 
sell cars. He thinks that car sales- 
men worthy of the name will find 
1933 the best year since 1828, the 
last full year of our period of pros- 
perity. 

Speaking to a group of automo- 
tive executives, Mr. Willis remarked: 

“This year a successful car sales- 
man will work harded, longer and 
more intelligently than he ever has 
before,” said Mr. Willis. “It doesn’t 
take any excess of gray matter to 
sell an automobile by making an 
overwhelming allowance on the old 
bus. Real salesmanship is present- 
ing your car’s advantages so im- 
pressively that your prospect wants 
that car. By so doing, you will ac- 
complish more good than by merely 
making a good sale—you will sell 
yourself; add another customer to 
your own clientele. 





“The wise salesman will put h | 
;}car on 


the scales of merit, 
weigh its every point against com- 
And he will drive 
home his advantages in a most ag- 
For instance, let 
us take a car that is equipped with 
the two outstanding marks of up-to- 
dateness—Bendix new automatic 


clutch and Bendix: B-K vacuum 
power brakes. 

“If the car you sell has these 
units, explain them to _ prospects; 


emphasize their vital advantages; 
prove that it’s a better automobile 
because of them—modern, more 





comfortable, a lot safer. 

“These are simply examples of 
features salesmen can use to drive 
home the superiorities of their par- 
ticular car. Every other outstand- 
ing feature of the car should be 
sold and sold hard. It is impossible 
to lay down rules for the masses— 
one thing will appeal to some, an- 
other to others. The only safe, sure 
way to sales is to drive home every 
feature. The salesman who follows 
this plan of operation will sell auto- 
mobiles in 1933—and those who 
don’t won't. Cars will be sold in 
quantity—by salesmen worthy of the 
name.” 





Reports Published as They Come In 
Returns for today: Arkansas, Delaware, Florida, Michigan, Minnesota, South Carolina, 


South Dakota and West Virginia 



































‘DECEMBER, 1932. | FIRST | SECOND | THIRD | FOURTH | FIFTH | SIXTH 
State Sales || | | | 
Arkansas ll | Ford 6|Chev  4j| Int ‘1 | ‘_ i Ra eat 
Delaware 35 | Ford  15|Chev .10|GMC  7|Inm-M-St 1{, .}.}°+;&4| © 
Florida 313 | Ford 170 | Chev 71 | Int 23 | DT-Fe R 5 | Dodge 4|/GMC } #3. 
Tllinois ~ 480 | Chev. 215 | Ford  214| Int. 16{Dia. © 15 | Dodge il |Fe-l 2 
Michigan 509 | Ford 222 | Chev 173 | Int 40 | Dodge 24 | GMC  12/| Federal 7 
Minnesota. 145 | Ford 64 | Chev 46 | Int 11 | DT 6|D-G  4{|Re 3 
North Dakota %|Ford  =3{ #=‘l | "7 ee a : 
South Carolina 75 | Ford 39 | Chev 18| Dodge 5 | Int 3 | Stude 2|G-M-wW 1 
South Dakota 29 | Ford 16| Chev 7{|iInt + 4{|Dodge .1{ <2 ee 
Utah -—C( 13. | Chev.  £6{|¥F-In-R- 2{WO 1 | ee a 
West Virginia 128 | Ford 58| Chev 38|D-In  }#9/| Indiana 5|GMC} 4/{|* a 
Wisconsin. —*:159 | Ford... 61 | Chev. 43 | Int. 17 | Dodge | 8|DT-GMC 6|Reo  }¥ 5 
“NOVEMBER, 1932 | FIRST | SECOND | THIRD | FOURTH | FIFTH | SIXTH 
State Sales | | | | | me 
Arkansas 97| Ford 47 | Chev. 40|Int £5 | Dodge 2/|¥Fe-G-S 1|- a 
Delaware  29| Ford 14|C-G-In  4|A-S-WO 1| Sree ns 
Florida +~=«1190 | Ford. =+79| Chev 56|iInt | 14{| Federal 10| Dodge  5|DT 4 
Mlinois =~ ~+270 | Ford 120 | Chev. 69 | Int. 17 | Dodge 13{/DT 9(|M-S 8 
Michigan 249 | Ford 132 | Chev 52 | Int 15 | Stude 13 | D-R 8 | F-G 7 
Minnesota 239 | Ford 104| Chev 52 | Int 18 | Dodge 15 | DT ‘11 | G-S 10 
North Dakota 31 |F-In 10 | Chev. —~6 | GMC oe "or Re 
South Carolina 64 | Ford 33 | Chev 19 | D-In 4 |LFr-S-wWoO 1 | Re no es 
South Dakota 45 | Ford 15 | Chev 10|Int 5 | Dodge 4{|DT 3 | Fe-S-Wo 1 
Utah 43 {| ¥Ford #28 {| Chev. 11 | Dodge (Gm IT Se ey: 
West Virginia 112 | Ford 57 | Chev 21|Int +10|GMC + 6{|Reo 4|D-I 3 
Wisconsin —«195 | Chev. 70 | Ford 61 Int.  28|Stude. 8 | Dodge 7|/GMC 5 





KEY TO ABBREVIATIONS AND SYMBOLS 
A—Autocar; B—Brockway; C—Chevrolet; D—Dodge; DT—Diamond T; F—Ford; Fe—Federal; G—GMO; 
I—Indiana; In—International; IFR—La France-Republic; M—Mack; R—Reo; S—Studebaker; St—Stewart; 


W—White; , WO—Willys-Overland. 


raed ii 


that the results would be | 


will | 


More Zinc Die Castings 


(Continued 
|using this construction this year, 
and Studebaker, Chrysler, Dodge, 


De Sota and Plymouth are among 
the cars on which die-cast cowl bars 
appear. 

Many other parts employed to em- 
|bellish the front of a large” propor- 
tion of cars are now produced by 
; die casting. These have long in- 
cluded such parts as radiator filler 
caps and ornaments, tie bars and 
lamp brackets, as well as lamp doors 
and iamp body castings, fender 
lights and horn parts already re- 
ferred to above. The new Cadillac- 
La Salle fender tie-rod, lamp bracket 
and norn assembly involves several 
new die caStings. 


the lamp bracket and horn support 
are combined into a neat and at- 
tractive unit, which is die cast. 

At the rear, many cars also have 


die-cast parts which combine utility 





with decoration, and sometimes per- 
form more than one useful purpose. 
Ay example of this is the new 
Studebaker filler spout and tail 
lamp, which are neatly combined 
into a single die casting. This cast- 
ing is attached to the left rear 
fender and is connected to the fuel 
tank by an elbow or gooseneck. Be- 
sides forming the filler casting and 
an attractive tail lamp of substan- 
tial construction, this casting also 
supports the license plate bracket. 
Its location leaves the beaver tail 
of the car free from a projecting 
filler spout, such as is found in most 
other cars. Although a casting of 
this form involves somewhat com- 
plicated coring, ii come from the die 
in practically finished form except 
for polishing and plating and makes 
an assembly which could not be pro- 
duced in any other way without 
either several assembly operations 
or considerable machine work or 
both. A somewhat similar casting 
is used on Pierce-Arrow cars, except 
that in this case three small tail 
lamps, characteristic of design for- 


merly used by this company, are | 


made separately and fastened to 
the casting. Castings of this type, 


\Y 


In this instance | 





On New Models 


from Page 6) 


being made from zinc alloys are 
non-rusting. They can be enameled 
readily if a less expensive finish 
than chromium plate is desired or 
if black or some color is wanted to 
match with other parts of the car. 
Chromium and other plated fin- 
ishes are easily applied to zinc die 
castings. Improvements have been 
made in the specifications of sev~ 
eral manufacturers for chromium 
plating for outside fittings during 
the past year by requiring that the 
plate have a thickness comparable 
to that applied over other materials, 
Zinc die castings used primarily 
|}or entirely for decorative purposes 
are now being applied for what are 
termed spear-moldings on Graham 
front and rear fenders. These and 
other similar fittings, such as hood 
louver door “air-splits,” as they are 





Die-cast shell for water heaters 


(ealled im the case of Cadillac-La 
|Salle applications, and running- 
board moldings, are often die cast 
and plated. Spare wheel clamps, 
thumb nuts, locks and other similar 
parts are die cast from zinc in many 
cases, and supplant brass castings 
in some instances. 

The decorative hardware on doors, 
such as interior and exterior han- 
dles, window regulators and the new 
Fisher No-Draft ventilator regulator 
handles, are die cast from zinc al- 
loys, aS heretofore. Other items 
classed as hardware made in the 
same way include a new adjustable 
door strike and various lock parts, 
as well as various control handles 
on instrument panels and brackets 
for mirrors, interior visors and the 
like. A variety of concealed body 
brackets and reinforcement are 
also being die cast where the cost is 
lower than for forgings. 

Studebaker is using pairs of die- 
cast radiator brackets, and numer- 
ous automatic clutch and power 
brake parts are also die cast. Clutch 
dust covers and bearing retainers, 
as well as gear shifter housings have 
been converted from malleable iron 


(Continued on Page 11) 





Zinc die-cast headlight bracket and tie-rod 











ville, Galena Avenue Motor Sales 
Company, Dixon, 
INDIANA 
Rockne—Ottinger Motor Sales, 
Attica; George W. Bernhardt, Rem- 





New Dealers 
Appointed 





ington; Myerly & Shope, Tipton, 

| MSSACHUSETTS 
a De Soto-Plymouth -+ Raymond G, 
ALABAMA |Morton, Hyde Park. 
: Studebaker—T urner Motor Com-| gtudebaker—Devir Motor Sales, 
di pany, Mobile. Malden; Fairmount Garage, Inc., 
5 CALIFORNIA | Hyde Park, 
i ae F, Benson, San MICHIGAN , 
Hj aru. | Franklin—Noble & Scherer, De- 
y Studebaker—Frank K. Swift, San ou oe va . 

Pedro; Rubidoux Motor Company,|  pockne—Otis Merrell, Freeland. 
Corona; Rubidoux Motor Company,| giydebaker—Charles Hoehn, Alle- 
} Riverside. | van. yaon 
1 FLORIDA MINNESOTA 
, Rockne—Ray B, Cralle Company, Dodge—Carlson & Larseon, Lake 
: Tampa, | Park, 
4 ILLINOIS Studebaker — Mitzlaff Morrow 
4 Dodge—Fidler-Mohr Motor Com- | Company, Hibbing. 

pany, Blue Island; Allott Motor | MONTANA 

Sales, Wilmington; Burpo’s Garage, | Studebaker—Western Motor Com- | 
{ West Frankfort. ; pany, Great Falls. 
Franklin—Marshnall H. Braden, | NEVADA 
4 Rock Island. | Rockne—George A. Crock, Deeth; 
‘ De Soto - Plymouth — Glasner| Ruth Garage, Ruth. 


Brothers, La Grande. 
Studebaker—V. P. Motors, 


—_—-~- 


NEW HAMPSHIRE 
Dan-| Dodge—Farrow, Inc., Charleston. 
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NEW JERSEY 


Franklin — Muller Motors, Inc., 
Paterson, 
Rockne—Massoline Motors Cor- 
poration, Jersey City. 
NEW YORK 
Dodge—Kroger-Jonas, 
York city. 
Franklin—Claude E. Greenfield, 
Scotia; Frankiin Flushing Sales 
Company, Flushing; Roy S. Simcoe, 
Cortland; Clarvan Corporation, 
Great Neck, Long Island. 
Studebaker—D. Roy Van 
Kerhondson; C. Ray Sommer, 
OHIO 
De Soto-Plymouth—Bowe 
Sales, Tiffin. 
Studebaker—McNeer 
pany, Portsmouth. 
OREGON 
Rotkne—Umpqua Garage, 
burg. 


Inc., New 


Etten, 
Delhi. 


Motor 


Nash Com- 





Rose- 


PENNSYLVANIA 

Rockne—Joseph D. Ronemus, Nes- 
quehoning; Lloyd Gliem, Inc., Ard- 
more; Harlacher’s Garage, Honover; 
Wien’s Garage, Marietta. 

Studebaker—Teefy-Seltz, Inc., Al- 
lentown; Teefy-Seltz Company, Inc., 
Wilkes-Barre. 


TENNESSEE 
Rockne—Southern Motors Com- 
pany, Chattanooga. 


UTAH 
Rockne—Service Garage, Rich- 
field. 

WISCONSIN 


Dodge—Windler Motor Sales, Mil- 
waukee; Champion Motor Company, 
Burlington. 

Studebaker—Ross Johnson Auto 
Sales, Milwaukee; Domack Motor 
Sales, Marshfield. 


CZECHOSLOVAKIA REPORTS 
WOOD MOTOR FUEL SUCCESS 


Washington, Jan. 12—Experiments 
to produce a cheap motor fuel from 
wood are being carried on in Czecho- 


slovakia and, according to a public 
statement, the first test of the mo- 
tor fuel in motor trucks has been 
satisfactory, reports the Commerce 
Department. This fuel is said to 
be about 80 per cent. cheaper than 
ordinary motor fuel. Additional 
tests are to be made before produc- 
tion is to be begun on a large scale. 
Czechoslovakia is confronted with a 
shortage of crude oil, but an over- 
production of lumber. 





NEW ALLIS-CHALMERS 
TRACTOR IS ANNOUNCED 


New York, Jan. 12—The Allis- 
Chalmers Manufacturing Company 


has announced a new track-type 
tractor which delivers approximately 
twenty-eight drawbar horsepower 
and sells for $1,650 f. o. b. Spring- 
field, Ill, 

Unusual features of the new model 
include a four-speed transmission 
and a wider range of working 
speeds, ranging from 2.23 to 5.82 
miles an hour. Improvements in de- 
sign have permitted a reduction of 
approxiately 1,500 pounds in weight 
for tractors of this rating. The 
new model weighs only 6,200 pounds, 

Deliveries will begin about Feb- 
ruary 15. 

NEW SERVICE QUARTERS 

Buffalo, N. Y., Jan. 12—The Key- 
stone Hudson-Essex Service has 
been established in modern quar- 
ters at 911 East Delevan Ave. under 
the management of Charles Swan- 
son. Complete facilities for sales 
and service have been provided. 





- * | CURRENT PRICES OF PASSENGER CAR M ODELS 


AUBURN—58-cyl. 


127 


Standard ia” 


CHRYSLER—6-cyl. 117 W. B. 


1933 Models 



















GRAHAM—6-cyl. 185 0. A. 


1933 Standard Models 


NASH—8-cyl. 133-142 B. 
Ambassador Twin Heattion Models 


PLYMOUTH—6-cyl. 107 W. B. 


1933 Models 











j BON ia ssiees. 745'5 Cabriolet .......895 2 Business Coupe.795|5 Sedan ........ 845 2 Coupe ......... 145\5 Sedan ......... 795 2-4 Coupe (R.S.)1,545/5 4-dr.-4-Window 2 Stan. Coupe....495)5 Sedan -..... +4 
a Soves 7088 Phaston Wa ous 4 Brougham sic" 795|4 Con, Coupe 885 4 Coupe (R.S.)...795/4 Conv. Coupe . ‘ie 5 Sone waren onle prowgnam . 1,820 a Coupe aa 2-4 Con. Coupe 565 
EEL 5\7 Sed. .B.). oupe (R.S.)...835/5 Con. i 0 Gee ee ee > eee 578 -dr, BAY scbsacans 2: 
AUBURN—8-cyl. 177 W. B "Gineen . gee oe ae GRAHAM—3-cyl. 191 0. A. 2-4 Conv. Road .1.645| Sedan ........ 1,875 PONTIAC—8-cyl. 115 W. B. 
: . rans — = — Standard Models 5 Victoria ..... 1,785|7 4-dr. Sedan ..1,955 1933 Models 
Custom Dual Ratio Royal Eight Models 5 4-dr.-6-Window {7 4-dr, Limou...2.055 A 
2c 895/5 P. 5 i 2 Coupe ......... 845/5 Sedan _,..... .-895 Sedan | 2 Roadster ...... 585|2-dr. Trav. Coen 675 
Saas * 54846 § Phaeton .......1095 2 Business Coupe.945/4 Con. Coupe ...1,035 4 Coupe (R.S.) ..8954 Con. Coupe og Me ccbaaards 52-dr, Sedan ...635/2-4 Con. Coupe... .695 
ROUERAEE +000: jog ver gue RR 1095 2-4 Coupe (R.3.).935/5 Con, Sedan ...1,195 _ 2Stan. Coupe ...635 4dr. Sedan ...... 695 
§ Sedan... ,9957 Sed. (136 W.'B.1095 5Seden ........, 95 | GRAHAM—8-cyl. 195 0, A. ene ta a . & 4 Coupe (R.S.)...670 
abriolet ..... 45 : 93 odels does 
‘BU CHRYSLER—S-cyl. 126 W. B. Custom Models i 5 FLYING CLOUD 
AUBURN—8-cyl. <27 W. B. = Business Coupe .745/5 Sedan ......... 825 
De Luxe Dus! Ratle Models Imperial Eight Models 2 Coupe ....... 1,045/5 Sedan ,....... 1,095 § Coupe ......... 745 Conv. Coupe .....825 Stan. Sedan ..... 995|Elite Coupe ...., 1090 
; 2-4C R.S.)1,355!C c 1.425 4 Coupe (R.S.).1,095 Touring Coupe...775 Touring Sedan ..855 Stan. Coupe .....995/Elite Con. Coupe. 1140 
, ee 895'5 Pheeton .......1095 oupe (R.5.)1, on. Coupe ....1,42 Sport Cc 780! St. C Cc "1045|Reo Royale ...131W13 
‘ 5 Brougham ..... 945 Speedster .......1095 . goupe avaeres 1,395\Con. Sedan ....1,595 HUDSON—6-cyl. 113 W. B. eee Elite on. Coupe. . 1090! ee 
: SUE cc ncscess $95 7 Sed. (136 W. B.) 1095 BD sseseee 1,388 1933 Super-Six Models OLDSMOBILE—8-cyl. 119 W. B. REO ROYALE 
5 Cabriolet ..... 1045 CHRYSLER—3%-cyl. 146 W. B. Busi Cc 765 , « Business Coupe .845|/5 Sedan ......... 925 s 
AUBURN—S-cyl. 127 W. B Custom Imperial a. ae / Sean es oa 5 Coupe 845\Conv. Coupe 925 Stan. Sedan ooo ok one en ; ie 
> Custom Imperial = = Coach .......s0.- BOGAN ...00000 05S Meneite Cenne i ***"955 Stan. Victoria ..1 ‘lite Victoria ... 
Salon Models 5 Cl. Cpl. Sedan.2,895|Con. Cp. Rowd...3,295 Coupe (R.S.).....815,Conv. Coupe .....915 aa Sedan ...955 Sean. Coupe ....1745/Elite Coupe .....1845 
; peoamem “he icclaee eevee 12m 7 on as . eg Phaeton ...... 3,395 HUDSON—8-cyl. 119 W. B ; ROCKNE—6-cy). 110 W. B. 
lc €Wd€=—6™C«d RR ee ooo eS , SUC sevens , 7 Sed. mous...3,295) io es PACKARD—%-cyl. 12712 W. B. ee @ rd] 
‘ rae TS. CONTINENTAL—4-cyl. 101%% W. B —— 1935 Models ees wade a 620 
AUBURN—12-cyl. 127 W. B. iin — SO AM saad eccar 1,075!Sedan pecs ok 8 beta ...-.., 2,150|Coupe Sedan ,..2,190 5 CO*CH «+.+++++. OUPE .. ss. - eee 
Beacon Models 4 Coupe 1'095\Conv. Coupe 1245 2 Coupe .-585|4 Conv. Road. ..675 
cae ee 2 Roadster ...... 355/2-dr. Sedan ...... 380 wap ' - Coupe ....1,245 2 Coupe ....... 2,160|Coupe Romdster.2,250 5 Sedan 1.27! 615/5 Conv. Sedan... .695 
§ Proughom ++ 4.0088 Phasten cones 2,048 Coupe ....ccceces 380|4-dr. Sedan ..... 395 HUDSON—8-cyl. 132 W. B. PACKARD—8-cyl. 136 W. B. ROCKNE—6-cyl. 110 W. B, 
aM ia” 1,845 CONTINENTAL—6-cy!. 107 W. B. ._ Major Eight Models 2 Coupe ....... 2,350/5 Coupe ........ 2,440 De Luxe Models 
AUBURN—12-cyl. 1: : Flyer Models 5 4-dr. Touring {Club Sedan ....1,495 5 Phaeton ..... 2,370/7 Sedan ........ 2,455 5 Coach ........- 630/4 Coupe ......... 665 
N—I2-cyl. 133 W. B. Roadster ........ 450\2-dr. Sedan . a Pp eee 1,308/7 Sedan ....0... 1,495 5 Sedan ....... 2.3857 Limousine ....2,550 2 Coupe ..........630\4 Conv, Road.....720 
Standard Models CIE gece a. 490-dr. Sedan ...... 535 Brougham ..... 1,495 oo Seton ° - Soo = ona 5 Sedan . .660\5 Conv. Sedan ...740 
eee 1145/5 Sedan ........ 1245 CONTINENTAL—6-cyl. ‘ ouring ..-.- ,390/Con, BE ocd STUDEBAKER—*6-cyl.+ 117 W. B. 
5 Brougham 1195 . _ — Models =e o HUPMOBILE—6-cyl. 121 W. B. PACKARD—8-cyl. 135 W. B. 1933 Standard Models 
AUBURN—12-cyl. 133 W. B. Coupe (R.S.) ....725/De Luxe Sedan...815 1933 Models Super Eight Model 2 Pass. Coupe ...865|5 St. Regis 
Custom Dual Ratio Models Stand. Sedan ...745 5 Sedan ......... 995|Victoria ........ DO i noes i dass 2.750 4-Pass. Coupe ...915| Brougham ..... 940 
2 Coupe 1295!5 Cabriol 2-4 Coupe (R.S.).995|Cabriolet ....... 1,095 * petiole hd ic blbgaa ans : 5 Sedan .. '940/5 Conv, Sedan ..1,040 
Sireughin S's Paaeton’ sees CORD—8-cyl. 13742 W. B. PACKARD—8-cyl. 142 W. B. 4 Conv. Road... .940! 
gham 1345 S Phaeton ....... 1495 HUPMOBILE—8-cyl. 122 W. B. fight Models 
§Sedan ........ 1395) Speedster 1495 Sedan .. 2,395|Cabriolet ...... 2,495 Super Eig - STUDEBAKER—6-cyl. 117 W.B. 
"enneer 30 nar ” Brougham .;.)°2'395|Phaeton Sedan. .2:595 COUPE «+-++++e- 1,195|Victoria ........ 1,260 9 Coupe ....... 2,780|7 Sedan ........ 3,090 Regal Models 
AUBURN—1?2-cyl. 133 W. B. +2, Ts 5 Sedan ....... 1,195|Cabriolet ...... 1,295 Coupe Road ...2,870/5 Spt. Phaeton .3,159 9 pass Coupe .970'5 St. Regis 
Custom De Luxe Dual Ratio Models DE SOTO—6 cyl. 114% W. B. , 5 Phaeton ..... 2,890/7 Limousine ....3,280 - ; 4 
HUPMOBILE—%-cyl. 126 W. B. 4 Pass. Coupe ..1,020! Brougham ....1,045 
2Coupe ........1295.5 Cabriolet ......1445 Standard Models (1933) = Gitte 1.445! Victoria 1.519 Club Sedan ....2,975!Conv. Victoria .3.480 5 Sedan ....... 1,045.5 Conv. Sedan .1,145 
5 Brougham .13455 Phaeton .. .1495 2 Business Coupe 695!2-4 Coupe (R. S.).735 Coupe preaeeees 1'445'Cabriolet |... |; 1545 5 Coupe ......- snl Sedan ...3,590 4 Cony. Road. ..1,045| 
5 Sedan :1395 Speedster 1495 5 Brougham ..... 695.5 4-dr. Sedan... .765 a ee ee Te eet wre SPeaee , STUDEBAKER—8-cyl. 117 W. B. 
Al STIN—4-v). 75 W. B. DE SOTO—6 cyl. 114% W. B. LA SALLE By -8—8-cyl. 130 Ww. B. PACKARD—12-cyl. 142 W. B. Commander Standard Models 
1933 Models Custom Models Series 315-C. Body by Fisher 9 COUPO. .csene. 3,720|5 Coupe ........ 3,890 2 Pass. Coupe .1,025/5 St. Regis 
Business Coupe. ..275;Roadster .... 305 5 Spl. Brougt 125|2-4C c 1933 Models 5 Phaeton ..... 3'790|Spt. Phaeton....4,090 4-Pass. Coupe .1,075| Brougham ...1,100 
Spl. Business Coupe ..... “315 onan ham 835 (RB) oupe 845 5 Sedan ..2,245(2 Cony. Coupe..2,395 Coupe Roadster.3,850/Conv. Victoria. .4,490 5 Sedan ....... 1,100'5 Cony. Sedan .1,220 
Coupe 295 Sub. Coupe a ee HeAFeee es "'5 Con. Sedan’. "975 2 Coupe ....... 2,245'5 Town Coupe..2,395 5 Sedan ....... 3,990|Ocnv. Sedan ...4,650 5 Cony. Road. .1,120 
BUICK—33-50 Se 9 WwW ; os Club Sedan ....3, STUDEBAKER—38-cyl. 117 W. B, 
tol te 119 W. B. DOPGE SIX—6 cyl. 111% W. B. LA SALLE V-8—8-cyl. 136 W. B. PACKARD—12-cyl. 147 W. B Commander Regal Models 
od Models 1933 Models Body by Fisher or _ 1.130'5 St. Regi 
2Coupe . 995,5 Coupe 1,065 ; 5 -. 7 Sedan 4,085!7 Limousine ....4,285 2 Pass. Coupe .1,1: » Regis 
Special Grane 2 31 Oupe ........4,060 2 Business Coupe {2-4 Coupe (R. S.) 5 Town Sedan. .2,495'7 Imperial eee > See .seeneee , : 4 Pass Coupe ..1,180| Brougham ....1,205 
a /eee : es )'Con. Coupe .....1,115 (5 wire or wood _| (6 wire wheels, 7 Sedan .......2,495 PIERCE-ARROW—8-cyl. 136 W. B 5 Sedan ....... 1205/5 Cony, Sedan . .1,325 
pelican ” wheels, R. M.).505| 2 FP. W.)........640- | coun y-18—12 Standard Models—1933 4 Conv. Road...1,225 
BUICK—33-60 Series. 127 W. B. earns, te ote. \$ Salon Brougham 660 LINCOLN V-12—I2-cyl. 196 W. Be 4a, Brougham _|5 Sedan 2575 STUDEBAKER—8-cyl. 125 W. B. 
, aesent a ae Con. Coupe 1,365 Mr omer a ee - * 1903 Models (Trunk on rear) .2385'5 Club Sedan... .2695 President Standard Models 
BE eon aaa tk ,310'Con. Phaeton 1,585 r "a7 pen Road.....2,700\5 Coupe ..... . -3,200 : 55 t 
5 Coupe -+1,310 oe ¢ Coupe fk. 8.) 5 Sedan 16 wire - Open Road (R.S.2,745 Phaeton (With PIERCE-ARROW—8-cyl. 139 W. B. 5 pee. Sanpe «+t 413), . oe. 1,415 
EUICK—33-80 Series. 130 W. B. wheels, R. M 1.640 or wood wheels, ia eeveed - a Son. sont one iis ation me agg “ sons 4 Conv. Road...1,415|5 Cony. Sedan. .1,575 
Sport Coupe ...1,495\Con. Coupe 1,575 | 2 PF. W.) .......670 town Sedan ...3'100|7 Touring ......3200 ..*** ame ee STUDEBAKER—S-cyl._ 125 W. B. 
5Coupe ....... 1,540 Con, Phaeton ..1,845 DODGE—%8-cyl. 122 W. B. 2 Coupe (R.S.).3,145'7 Sedan ........ 3,300 PIERCE-ARROW—38-cyl. 136 W. B. President State Models 
ee 1,570 2-4 Coupe (R.S.)1,115/5 Con, Coupe ..1,185 Con Road (B.S. )3,200 7 Limousine ....3,350 Salon Models 4 Pass. Coupe. 1.008 5 St. Regis 
BUICK—33-90 Series. 138 W. B. 5 4-dr. Sedan ..1,1455 Con, Sedan ..1,395 5 Sedan ....... 3,200 Club Brougham 15 Sedan ........- 2740 5 Sedan... 1,520' Brougham ....1,520 
5Coupe ....... 1,785'7 Sedan 1.955 S COURS scvccss 1,145 LINCOLN—12-cvl. 145 W. B (Trunk on rear) .2550.5 Club Sedan..... 2860 4 Conv. Road...1,520/5 Conv. Sedan .1,680 
§ Sedan ......, 1805/7 Limousine .|..'2'055 ESSEX—6-cyl. 106 W. B. 7 - eee Sony ee * , STUDEBAKER—%-cyl. 135 W. B. 
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1933 CHEVROLET LINES 
OF COMMERCIAL CARS 
PRICED $345 TO $870 


(Continued from Page 1) 


truck the roof is of the “French” 
type. Paint finish of the entire 
body presents a polished appear- 
ance. Particular attention is given 
to rider comfort. The seat is form- 
fitting and adjustable backward and 
forward, and the angle of the Seat 
. back is adjustable to three positions. 
( Safety plate glass is used in the 
windshield, with a double seal. Seats 
similar to those in the truck cabs 
are used, but with “rebound snub- 
bers” of fabric in the cushions. 
The sedan delivery is a light com- 
mercial car of smart appearance. 
Besides all the other chassis fea- 
tures of the half-ton line, passenger 
car riding qualities are provided by 
shock absorbers and springs with 
the same specifications as_ those 
used on the sedan and the coach 
of the Chevrolet passenger line. 
Body finish is of high quality and 
the use of chrome plating adds to 
the appearance of this model. 
Engine in all three lines is a spe- 
cial truck type, and in the half- 
ton includes the new helical syncro- 
mesh gears of increased quiet. It 
is not only more powerful this year 
but operates more smoothly and 
with still greater economy than 
formerly. Horsepower output is in- 
creased throughout the speed range. 
All three lines use larger front 
brakes, with wider linings and 
heavier operating parts. The larger 
rear brakes on the half-ton are 
equipped with the “cut-in” system 
of brake linkage. This permits the 
operation of both front and rear 
brakes by either the brake pedal or 
the hand brake lever. 

Both lines of trucks have larger 
diameter rear spring pins. I-beam 
section in the front axle is heavier. 
The rear axle is completely rede- 
signed and much stronger. In- 
creased torque capacity and greater 
spring pressure feature the new 
ten-inch clutch, and the new uni- 
versal joint is of the four-arm 
forged spider type. ; 

Throughout the lines, fuel tank 
capacity is larger—fourteen gallons 
in the half-ton and fifteen gallons 
in both lines of trucks. These in- 
creases, combined with decreased 
consumption of fuel, considerably 
increase the operating range of the 
vehicles, 

Steering ratio has been raised 
from 12:1 to 14:1, a step-up that 
results in increased ease in steering. 

The following types of body have 
been added to the 157-inch wheel- 
base truck line: Farm, farm unit, 
with racks and tip top sides; stock 
rack, and school bus. With the tip 
top grain sides, the farm unit body 
has a body load. capacity of 136 
bushels. 

Specifications include: 


Chassis Wheelbase 
131-inch 157-inch 






ENGINE 

6-cyl. valve-in-head  6-cyl. valve-in-head 
Brake Horsepower 

56 at 2750 r.p.m. 56 at 2750 r.p.m. 
Bore and Stroke 

3.4. x4 inches 3.4% x4 inches 
Fuel Pump and Air Cleaner 
AC AC 


Lubrication 


Combination pressure Sombination pressure 
and splash and splash 






Cooling 
Centrifugal pump Centrifugal pump 
4-blade fan 4-blade fan 
BRAKES 
articulated 4-wheel articulated 
shoe type 


4-wheel 
shoe type 
Front 
12-inch drums 12-inch drums 
1%-inch lining 1%-inch lining 
Rear 


16-inch drums 16-inch drums 
24-inch lining 22-inch lining 


Emergency 


Separate on rear Separate on rear 
wheels wheels 


TRANSMISSION 


Truck type 4 speeds Truck type 4 speeds 
forward, 1 reverse forward, 1 reverse 


CLUTCH 


Special single plate Special single plate 
ry disc—10-inch dry disc—10-inch 


disc disc 
REAR AXLE 


Extra heavy spiral Extra heavy spiral 
bevel gear semi- bevel gear semi- 
floating floating 
Ratio 

§.43—1 Std. 
FRAME 


Bteel channel 187,%” Steel channel 213,%” 
long 642” deep long 7” deep 
WHEELS 
Pierced disc Pierced disc 
MAXIMUM BODY LENGTH 
108 inches 144 inches 
CHASSIS SHIPPING WEIGHT (APPROX.): 
Single Wheel 
2830 lbs 2915 Ibs. 

Dual Wheel 
2950 Ibs. 3055 Ibs: 
Average Closed Cab 
345 Ibs. 345 Ibs, 


5.43—1 
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GRANT FLAYS TAXES 
AND FALSE PROPHETS 
AT AD CLUB LUNCH 


(Continued from Page 1) 


neighbors if they started spending 
and second, the false propaganda 
being circulated which would give 


people the impression that we are 
in a new era from which we can 
never again attain the peaks reached 
in 1929. A third retarding force, is 
the unemployment situation with its 
result that many of the buyers of 
the past are temporarily removed 
from the market. 

Mr. Grant pointed out that the 
automotive industry this year has 
taken a decisive step toward bring- 
ing buyers back into the fold. Prices 
offered this yeare are the lowest 
in the history of the industry, and 
unquestionably represent the great- 
est bargains the industry can offer, 
he said. He called attention to the 
fact that the industry this year 
could have followed the example of 
many others and economized to the 
limit, Actually, however, it decided 
to take the opposite course, offer 
better values at lower prices, for 
which it has been roundly applauded. 
Some of this applause, Mr. Grant 
said, should be reserved for those 
who have the courage to step out 
this year and buy. 

Mr. Grant said that one of the 
biggest problems faced by the in- 
dustry is taxation, giving his opin- 
ion that the automobile field has 
been burdened with a great deal 
more than-its fair share of excises, 
including Federal, state, county and | 
municipal levies. He stated that 
none in the automobile industry 
would shirk reasonable taxes, but | 
he felt that influence should be ex- 
erted wherever possible to obtain 
proportionate taxation, so that 
buyers of automobiles won’t be dis- 
couraged from making purchases. 

He assailed gasoline taxes in par- | 
ticular, citing one instance in the 
country where 13% cents is the tax | 
levy, a tax considerably above the 
actual cost of the gasoline itself. 

Another factor Mr. Grant cited, in 
picturing an uptrend, is the obseles- 
cence of cars on the road today. He 
stated that since in 1929 the industry | 
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produced nearly 5,000,000 cars, last 
year should have seen a big replace- 
ment demand. This did not mater- 


ialize, however, he declared, because | 


of the three factors spoken of above 
—lack of money, fear of neighbor's 
attitude and the propaganda which 
theorists are spreading in an “end 
of the world” attitude. 

Speaking of propaganda, Mr. 
Grant paid his respects to Tech- 
nocracy, which he summed up as 
“grossest exaggeration of an issue 
ever seen,” and one which is hurt- 
ing the buying attitude of the pub- 
lic no end, 

He maintained that the same con- 
ditions as faced today existed many 
times before the machine age and 
held that measuring by foot-pounds 
hasn't changed the issue. He said 
he is sympathetic with Technacracy, 
in so far as curbing unemployment 
is concerned, but cannot see any 
reason for changing the form of 
government to settle that problem. 
He felt that business acumen will in 
its own time bring about changes in 
industry that will absorb the jobless, 
correcting the situation of too many 
machines without radically abolish- 
ing the good that these machines 
perform. He advised tending to or- 
dinary needs in ordinary ways and 
scored foolish theories. 

Grover A. Whalen, president of 
the Advertising Club, presided, in- 
troducing Lee J. Eastman, president 
Packard Motor Car Company of 
New York, who in turn introduced 
Mr. Grant. The speaker of the day 
was thanked for his message by 
John B. Gaughen, vice-president 
Advertising Federation of America. 

Among the honored guests at the 
luncheon were: D. C. Fenner, Mack 
International Motor Truck Com- 


pany; E. W. Headington, Stutz New | 


Robert C. 
Graham- 
T. Ewald, 
GC. &. 
Warren, Warren Nash Company; A. 
E. Randall, Cadillac Motor Car 


York Company, Inc.; 
vice-president, 
Henry 


Paige Motors; 


Company, New York; Alfred Reeves, | 


general manager, National Automo- 
bile Chamber of Commerce; 
Klingler, vice-president, Chevrolet 
Motor Company; ©. H. Larson, Cut- 
Clarence E. 
Holzkamp, president, Westchester 
Packard Company; Harry Tipper 
art director, Forbes Magazine; 
Harry G. Bragg, general manager, 
Automobile Merchants’ Association. 


H. J.| 
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New Chevrolet Panel Body Model 
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SALES WILL DEPEND 
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a store of first hand knowledge of 


the subject on which he spoke. 


He also stated that he felt the 
Automobile 
Show this year had been very good, 
and added that the decorations and 
new methods of display this year 
were far superior to those of last 


New York National 


year. 

Mr. Willys declared he did not 
feel the so-called retaliatory tariffs 
were hurting American automobile 
Sales abroad. He said that most 
European countries had imposed ad- 
ditional tariffs as revenue measures 
and urged Americans to turn their 
attention to the markets which were 
least expensive to enter and de- 
velop. He did not feel that bargain- 
ing tariffs would offer a solution to 
the present trouble. 

President C. M. Peter asked all 
members to submit lists showing the 
number of employees directly and 
indirectly benefited by our export 
trade either in production or trans- 
portation of export products. These 
lists are wanted in connection with 
legislation now pending in Wash- 
ington. 

Among those at the speakers’ table 


were: C. M. Peter, president of the | 


Overseas Automotive Club, and ex- 
port manager of Black & Decker 
Manufacturing Company; John N. 
Willys, chairman of the board of 
Willys-Overland Company; 


Archer, vice-president and general 


manager of the Willys Export Cor- | 
poration; George F. Bauer, National | 


Automobile Chamber of Commerce, 
and J. M. Hamilton, president and 
export manager of the 
Locomotive Sales Corpcration. 


E. P. Chalfant, executive vice- 
president National Standard Parts 
Association, and George Quisen- 


berry, editor of the American Auto- 
mobile. 

Foreign visitors included F. S. 
Warburton of Australia and Chi- 
manlal C. Gesai, Bombay, India. 
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ZINC DIE CASTING 
ON NEW MODELS 


(Continued from Page 9) 





to zinc die castings in several in- 
stances. Nash is using a die-cast 
steering column bracket. 

In the accessory field die cast- 
ings continue to play a prominent 
role. Their use in instruments, 
horns, windshield wipers and locks 





pe ae 
Typical die-cast parts for spare 
wheel fastenings 


as well as in carburetors and fuel 
pumps, has been referred to already, 
They are now employed also in mak- 
ing the shells for the small unit 
heaters now popular. These shells 
have very thin sections and are the 
type of product which formerly was 
made in sheet metal. They consti- 
tute a rather deep drawing, however, 
if. stamping is done, and die costs 
in that case, as for many other 
stampings, probably exceed those for 
die castings. In general, also, it is 
easier to secure the desired decora- 
tive effect with die castings than 
with stampings. Sections as thin 
as .035 inch can now be die cast 
from zinc alloys. 

Die castings were once considered 





Neat combination tail and 


lamp 
gas tank filler spout, die-cast from 
|zine and used on Studebaker models 


almost prohibitive in cost on ac- 
count of the expense involved in 
dies unless a minimum of several 
thousand parts was required. Today 
die costs are much lower and new 
methods of making and using dies 
have been developed to a _ point 
where it often proves much more 





economical to die cast even a few 
hundred pieces than to make them 
by other methods, die cast included. 

Material improvements have been 
made in zinc die casting alloys in 
respect, particularly, to the effects 
of aging on tensile strength, impact 
strength, and dimensional changes. 
The most important of these were 
outlined in Automotive Daily News 
for November 12 and need not be 
repeated here. It should be said, 
however, that properly-made_ die 
castings are thoroughly dependable 
and possess qualities greatly su- 
perior to those once characteristic 





of this class of product. 


INDIA TIRE & RUBBER 

Akron, Jan. 12.—Report of India 
Tire and Rubber Company for fiscal 
year ended October 31, 1932 (certi- 
fied by independent auditors), shows 
net loss of $96,332 after taxes, 
charges, depreciation and inventory 
write-down, 
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lhe Leaders in Si tyle and Value 
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1933 will be a great year for Federal truck merchants—now that the 
new Federal models are ready, with such new style and new value 
that truck buyers will be forced into action. 


The new Federal models for 1933 are totally different. Old ideas 
have been discarded. Just a glance at their appearance shows 
how far they are in advance of previous standards of truck building. 
Here is truck beauty in the true sense of the word. And this modern 
style is more than matched by mechanical excellence that offers the 


utmost in performance, dependability and long life. 


The artistic chromium plated slanting V-type radiator, a long stream- 


FEDERAL MOTOR TRUCK COMPANY » 


1933 . 


line hood and cowl with ventilator doors, wide sweeping fenders, 
heavy chromium plated bumper, head lamps and twin horns, con- 


tribute to the outstanding appearance of these vehicles. 


Your own conception of truck value—in all that value can mean—cannot 
compare with what has been accomplished in the new Federals. That is 
why you will want to know more about these history-making Federals 
for 1933—why the Federal franchise is the first truck proposition to 


‘know about this year. If you are in New York during Show Week, 


see us at the Show or at the Commodore Hotel. But if you don't go 


to New York, write at once for the best truck news of the year. 


DETROIT 


Section B, 3rd Floor, Grand Central Palace 


Room 1547-1549 * Commodore Hotel 





